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MANAGER  OF  DAILY  CLUB 
TELLS  BUFFALO  ADVER¬ 
TISING  MEN. 


After  Ten  Months’  Trial  the  Bureau 
Is  Declared  Permanent — W.  R. 
Hearst  Believes  It  a  Good  Business 
Venture — Making  the  “American” 
a  Household  Word — Even  Colleges 
Now  Ask  Questions. 

lU'  R.  Dillon. 

For  The  Editor  .\nd  Plblisuer. 

Does  it  pay  to  run  an  expensive 
free  information  bureau  as  an  ad¬ 
junct  to  a  daily  newspaper,  assuming, 
that  the  liureau  is  competent  to  an¬ 
swer  most  of  the  questions  that  any 
person  in  the  city  may  ask  seriously:' 

William  R.  Hearst,  evidently  be¬ 
lieves  it  does  pay.  Ten  months  ago 
he  established  in  Xcw  York  the  “New 
York  American  Free  Information 
liureau.”  He  transferred  Edward  J. 
Casey  from  the  information  bureau  of 
the  Chicago  American  to  the  Hearst 
Building  at  Broadway  and  F'ifty-ninth 
street.  New  York,  where  the  new  in¬ 
stitution  was  to  be  established,  and 
told  him  to  make  the  experiment  in 
the  metropolis.  Now  it  is  announced 
that  the  bureau  has  made  good  and 
is  a  permanent  part  of  the  Hearst 
I  establishment  in  New  York. 

I  CALL  Ul-  ••9lMX)  COLU.MliUS.  ’ 

i  The  telephone  company  gave  Mr. 

:  Hearst  the  number  "9000  Columbus” 

;  for  his  “American”  bureau.  It  is  a 
,  good  number,  better  than  police  head¬ 
quarters,  which  is  “3900  Spring.”  Each 
;  daj',  upon  the  editorial  page  of  the 
American,  under  the  head  “Questions 
:  and  Answers,”  is  a  single  column 
I  bo.xed  advertisement — changed  every 
(lay — which  reads  like  this: 


Success  Comes  from  Newspaper  Ad¬ 
vertising  at  the  Rate  of  Ten  to  One 
as  Compared  with  Magazines — Es¬ 
sential  That  All  Advertising  if  Go¬ 
ing  to  Influence  Women  Be  Based 
on  Facts. 

Ernest  J.  Preston,  manager  of  the 
Daily  Newspaper  Club  of  New  York, 
was  the  chief  speaker  at  the  regular 
meeting  of  the  Buffalo  .Yd  Club  last 
week.  His  topic  was  “The  Value  of 
New'spaper  .Advertising.”  He  said  in 
part: 

“The  daily  paper  reaches  your  home 
before  you  have  had  coffee  for  break¬ 
fast  or  on  your  way  to  the  office,  or 
in  the  office  as  Tvell  as  at  luncheon 
at  noon  and  on  your  way  home  at 
night.  It  is  the  place  where  the 
women  naturally  look  for  all  the 
cents  of  the  24  hours,  births,  deaths, 
society  matters  and  also  as  to  where 
she  is  going  to  make  her  purchases, 
whether  it  is  linen  for  the  table,  dress 
goods  for  the  children  or  any  of  the 
other  thousand  and  one  things  that 
seem  to  be  daily  required  in  a  home. 
From  the  earliest  infancy  wives  have 
been  taught  to  seek  the  news  of  the 
markets  in  the  daily  press,  and  can 
there  be  any  better  place  to  tell  the 
story  of  what  you  manufacture  than 
in  the  place  where  news  is  sought? 

“.Yt  a  meeting  of  the  Six-Point 
League  held  at  the  .Yldine  .Yssociation 
.several  weeks  ago.  L.  C.  McChesney, 
advertising  manager  for  the.  National 
Phonograph  Company,  after  outlining 
the  work  done  by  his  company  in  mag¬ 
azines  and  agricultural  papers,  stated 
that  since  their  newspaper  campaign 
had  been  started  their  business  had 
showed  a  very  decided  increase;  that 
for  November  being  50  per  cent,  more 
than  in  October;  December  being  70 
per  cent,  more  than  November,  and 
January  showing  a  decided  increase 
over  December. 


LAFAYETTE  YOUNG 


VETER.AN  EDITOR  AND  PUHLISHER  OF  THE  DES  MOINES  (lA.)  CAPITAI.,  IN  WHOSE 
HONOR  THE  ENTIRE  CAPITA!,  ORGANIZATION  WILL  ISSUE  .A 
COMMEMORATION  EDITION. 


EDITORS  TO  HAVE  CONTEST. 


CANADIAN  CONSOLIDATION. 


THE  SYSTEM 

that  revolutionized  primary  education 
was  the  Kindergarten,  first  opened  by 
h'rcderick  F'roebel,  in  1837,  at  Bran¬ 
denburg,  Germany. 

AN  INSTITUTION 

established  for  the  purpose  of  en¬ 
abling  persons  of  every  age  to  secure 
data  or  information  on  any  subject  at 
a  moment’s  notice  is 

“Columbus  9000” 

Phone  or  write  to 

NEW  YORK  AMERICAN  FREE  INFORM.ATION 
BUREAU. 

Last  week  the  bureau  was  moved 
upstairs  and  now  occupies  the  entire 
sixth  floor  of  the  building.  There 
are  22  persons,  men  and  women,, 
members  of  the  staff.  They  include 
linguists  who  speak  all  the  so-called 
modern  languages.  One  man,  who 
comes  from  South  .Yfrica,  the  other 
day  answered  an  inquiry  in  Zulu;  he 
used  to  live  in  Zululand.  By  special 
[arrangement  with  the  telephone  com- 
j  pany  “9000  Columbus”  has  right  o£ 
j  way  on  1,600  wires. 

HOW  THE  BUREAU  P.AYS. 

“But  what  return  does  Mr.  Hearst 
get  for  this  expense?”  I  asked  Mr. 
Casey. 

I  “We  are  making  the  New  York 


Missouri  Immigration  Commission 
Offers  Prizes  for  Editorials. 

In  order  to  awaken  general  interest 
in  the  movement  in  behalf  of  the  erec¬ 
tion  of  a  new  $5,000,000  capitol  build¬ 
ing  for  Missouri,  the  Missouri  Immi¬ 
gration  Commission  has  offered  four 
prizes  for  the  best  editorials  on  “The 
Proposed  Constitutional  Amendment 
Providing  for  a  New  State  Capitol.” 

The  first  prize  is  $50,  the  second  $25, 
the  third  $15  and  the  fourth  $10.  The 
editorial  must  not  exceed  five  hundred 
words  and  the  contest  is  open  to  the 
editors  of  the  newspapers  of  the  State. 
The  contest  will  close  May  1,  1910. 

The  judges  of  the  contest  will  be 
Dean  Walter  Williams,  of  the  Mis¬ 
souri  School  of  Journalism,  Columbia. 
Mo.;  C.  E.  Morris,  of  the  St.  Joseph 
Gazette:  Dante  Barton,  Kansas  City 
Star;  Homer  Bassford,  St.  Louis 
Times;  P.  E.  Burton,  Joplin  News- 
Herald;  Thomas  Speed  Mosby,  Mis¬ 
souri  Dairyman,  and  William  Marion 
Reedy,  St.  Louis  Mirror. 


St.  John  Telegraph  Company  Absorbs 
Sun,  Star  and  Weekly  News. 

The  Telegraph  Publishing  Company 
of  St.  John.  New  Brunswick,  Canada, 
publishers  of  the  Telegraph  (morn¬ 
ing),  Times  (evening)  and  the  semi¬ 
weekly  Telegraph,  has  purchased  the 
good-will,  circulation  and  advertising 
contracts  of  the  St.  John  Sun  (morn¬ 
ing),  Star  (evening  edition)  and  the 
semi-weekly  News. 

The  papers  will  he  consolidated  and 
will  be  known  as  the  Telegraph-Sun 
(morning),  the  Times-Star  (evening) 
and  the  Telegraph-News  (semi-week¬ 
ly).  This  makes  the  Telegraph  Pub¬ 
lishing  Company  one  of  the  strongest 
newspapers  combinations  in  Canada. 
The  deal  was  consummated  by  John 
Russell,  Jr.,  president  and  general 
manager  of  the  Telegraph  Publishing 
Company. 

Frank  Northrup,  New  York  repre¬ 
sentative  of  the  Telegraph  and  Times, 
will  continue  to  represent  the  consoli¬ 
dated  papers. 


INCREASE  DUE  TO  NEWSPAPERS. 

“Mr.  McChesney  says  that  the  vast 
volume  of  increased  business  they  are 
doing  now  is  due  to  the  use  of  the 
daily  papers,  and  at  this  time  they  are 
using  417  papers  in  375  towns,  and 
their  success  is  so  great  that  he  states 
probably  they  will  never  again  be  out 
of  the  daily  paper. 

“.Ynother  instance  of  the  very  great 
value  that  the  daily  papers  have  been 
to  the  manufacturer  is  shown  in  the 
results  achieved  by  the  Joseph  Camp¬ 
bell  Company,  makers  of  Campbell 
soups,  in  Omaha.  They  were  not  sat¬ 
isfied  with  the  amount  of  business  they 
were  doing  there,  and  they  furnished 
the  Omaha  Bee,  one  of  the  progressive 
papers  of  the  West,  copies  of  adver¬ 
tisements  they  were  willing  to  place 
in  the  press,  and  two  representatives 
of  the  Bee  called  upon  the  retailers  of 
Omaha,  showing  the  ads  that  were  to 
appear,  and  their  plain  statement  of 
facts  so  enthused  the  retailers  in  that 
city  that  in  a  very  short  time  the 
{^Continued  on  page  7.) 


Receiver  for  North  Dakota  Daily. 

A.  V.  Swanson  has  been  appointed 
receiver  of  the  Minot  (N.  D.)  Daily 
and  the  Ward  County  Reporter  at  the 
request  of  George  W.  Wilson  and  Guy 
H.  Humphrey. 


Another  Paper  for  Knoxville. 

It  is  reported  that  Knoxville,  Tenn., 
will  soon  have  a  third  daily  paper. 
The  World  Publishing  Company  has 
leased  a  building,  and  machinery  is 
now  being  installed. 
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American  a  household  phrase,”  he 
answered. 

“.Anything  else — anything  that  di¬ 
rectly  affects  the  business  office?” 

“See  here!”  He  showed  me  a  car¬ 
bon  copy  of  a  report  to  Bradford  Mer¬ 
rill,  the  official  publisher  of  the  Ameri¬ 
can.  It  contained  a  list  of  several 
hundred  business  firms  that  had  writ¬ 
ten  letters  thanking  the  bureau  for 
information  received.  These  reports 
are  prepared  and  submitted  three 
times  a  week. 

“W'as  the  information  given  by 
telephone?”  I  inquired. 

“By  telephone  and  mail.  We  answer 
a  great  many  imiuiries  by  mail.”  Then 
lie  continued: 

HORSES,  B.VSEB.^LL,  RE.\L  EST.XTE. 

“.At  the  beginning  there  was  a  large 
call  for  sporting  information,  for  re¬ 
sults  of  athletic  contests,  including 
baseball  and  horse  racing,  and  for 
statistics  covering  every  field  of  ath¬ 
letics.  .Also  the  bulk  of  other  infor¬ 
mation  was  of  the  ordinary  routine 
class  such  as  most  men  and  women 
ask  for  daily — location  of  streets,  time 
of  arrival  and  departure  of  trains, 
etc.  Now  even  colleges  come  to  us 
for  expert  statistical  information.  Last 
week  the  Vale  Corporation  wanted  to 
know  the  number  and  aggregate 
amount  of  real  estate  transactions  in 
New  York  for  four  years  past.  We 
got  it.  Many  lawyers  also  ask  us 
about  matters  of  fact  that  seem  to  be 
vital  in  the  trial  of  cases. 

“We  keep  a  list  of  lawyers  and  doc¬ 
tors  who  are  specialists.  We  have 
many  rerpiests  for  names  and  ad¬ 
dresses  of  these.  The  other  day  a 
woman  called  for  a  specialist  in  can¬ 
cer  di.sease.  Wc  gave  her  the  choice 
of  several.  .Another  woman  phoned 
from  Wilmington.  Del.,  asking  where 
she  could  be  treated  for  goitre.  No 
qucstiitn  is  treated  flippantly  here. 

FOREIGNERS  .SSK  .\BOUT  MERCHANTS. 

“We  have  had  letters  from  all  parts 
of  the  world  impiiring  about  business 
matters.  I'rom  Trinidad  in  the  West 
Indies  recently  came  a  letter  stating 
that  a  mercantile  house  in  Port  of 
Spain  would  give  an  order  to  any 
house  we  recommended. 

“We  have  many  inquiries  about 
theatrical  companies — where  they  are 
playing. 

“Hardly  a  day  passes  when  we  do 
not  turn  in  a  story  or  a  tip  to  the 
Hearst  papers.  We  get  them  from  the 
people  who  call  up  to  inquire. 

“Yes,  it  looks  like  the  bureau  will 
surely  be  a  permanent  institution  of 
New  A'ork.” 

The  library  was  selected  by  Mr. 
Casey.  The  card  index  system  is  his 
own  idea  and  is  astonishingly  simple. 
The  entire  establishment  is  designed 
to  collect  and  distribute  what  might 
be  called  “thumb  nail”  information, 
and  to  do  it  in  the  shortest  possible 
time. 
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THE  BLYER  TWINS 


Will  Soon  Complete  Forty-five  Years’ 

Service  with  Evening  Wisconsin. 

(Special  to  The  Editor  and  Publisher.) 

Milwaukee,  Wis.,  March  10,  1910. 
— Herman  and  Julius,  the  “Bleyer 
twins,”  were  born  si.xty  years  ago  last 
Tuesday. 

.Another  anniversary  which  the 
twins  will  have  in  the  near  fu¬ 
ture  will  be  the  completion  of 
forty-five  years  of  continuous  service 
for  the  Evening  Wisconsin.  Herman, 
who  has  been  managing  editor  of  that 
paper  tor  twenty-eight  years,  and 
Julius,  who  has  been  an  editorial 
writer  for  a  period  of  almost  like 
length,  began  togethc  to  learn  the 
case  under  the  tutelage  of  the  late  A. 
H.  Aikens. 

The  brothers  were  members  of 
one  of  the  earliest  of  Milwau¬ 
kee  families — that  of  Henry  Bleyer, 
Sr. — and  they  had  seven  brothers 
and  two  sisters.  The  eldest  in  the 
familj'  is  Henry  W.  Bleyer,  of  the 
Sentinel,  and  the  oldest  newspaper 
man  in  years  and  term  of  service  in 
the  Northwest. 

The  “Bleyer  twins”  have  lived  for 
twenty-six  years  as  neighbors  at  834 
and  836  Cass  street. 

Julius  Bleyer  was  married  thirty 
years  ago  to  Elizabeth  Faban.  of  To¬ 
ledo.  Herman  married  Isora  More¬ 
house  at  Waukesha  twenty-nine  year> 
ago. 


CUT  OUT  PROGRAMS 


Buffalo  Retail  Jewelers  Are  Told  in 
Advertising  Talk. 

C.  H.  Gardiner,  of  Rochester,  N.  Y., 
discussed  the  use  of  newspapers  for 
advertising  before  the  Buffalo  Retail 
Jewelers’  .Association  last  week.  He 
said  in  part: 

“.After  years  of  experience  I  can  tell 
you  that  the  place  to  do  your  adver¬ 
tising  is  in  the  newspapers.  In  the 
end  it  is  the  least  expensive.  People 
do  not  read  newspapers  alone  for 
news,  but  also  for  advertisements. 
The  women  arc  the  ones  who  read  the 
‘ads.’  Put  the  idea  to  practical  test. 
.Ask  your  wife  about  what  she  has 
read  in  the  newspapers  and  she  will 
tell  you  she  knows  more  about  the 
‘ads’  than  she  does  about  the  news 
items  of  that  day.  Women  are  ad 
readers  because  they  do  the  most  buy¬ 
ing. 

"By  all  means  cut  out  program  ad¬ 
vertising.  The  best  results  obtained 
are  from  newspapers  that  charge  for 
position,  for  the  reason  that  a  news¬ 
paper  which  charges  for  position  is 
usually  the  best  paper.” 


Editors  to  Have  Home  on  Fairgrounds 
South  Dakota  editors  are  planning 
to  erect  a  building  for  their  own  use 
upon  the  State  fair  grounds  at  Huron 
this  summer.  A  proposition  to  this 
encl  was  sent  out  sometime  ago  by 
leading  publishers  of  the  State.  It  is 
to  the  effect  that  as  the  board  pays 
each  of  the  400  publishers  $3  for  ad¬ 
vertising  each  year,  they  devote  this  sum 
for  the  next  three  years  for  the  erection 
of  a  building  for  their  use  on  the  fair 
grounds. 


Will  Discuss  Woman  Suffrage. 

The  subject  of  female  suffrage  has 
entered  into  the  life  of  the  Western 
Writers’  Guild,  of  Chicago,  to  such 
an  extent  that  a  series  of  public  dis¬ 
cussions  has  been  arranged.  The  first 
was  held  in  Central  Y.  M.  C.  A.  Hall 
last  week. 


HERBERT  C.  CUPIT 

Severed  His  Connection  with  the  Bal¬ 
timore  World. 

On  last  Saturday,  March  5,  Herbert 
'  C.  Cupit  severed  his  connection  witn 
the  Baltimore  World,  after  an  affilia¬ 
tion  of  some  twenty  years. 

Mr.  Cupit  will  devote  his  immediate 
energies  to  winding  up  the  affairs  of 
the  recent  receivership.  For  the  last 
five  years  Air.  Cupit  has  been  the  con¬ 
trolling  stockholder  in  the  paper  as 
well  as  the  active  business  manager. 
-After  being  named  as  receiver  he  also 
continued  this  latter  position  and  con¬ 
ducted  the  affairs  of  the  concern  so 
successfully  that  at  a  recent  sale  it 
brought  $67,750.  thus  insuring  the 
payment  of  all  claims  in  full  and  bring¬ 
ing  the  capital  stock  to  par.  His  siic- 
cuessful  handling  of  the  receivership 
has  called  forth  many  congratulations. 

William  Schmick,  who  has  been  con¬ 
nected  with  the  advertising  and  circu¬ 
lation  departments  of  the  Baltimore 
World  for  the  last  twelve  years,  has 
succeeded  Mr.  Cupit  as  business  man¬ 
ager. 


TO  WELCOME  ROOSEVELT. 

New  York  Journalists  cn  Committee 
of  One  Hundred. 

Mayor  Gaynor  has  named  a  com¬ 
mittee  of  100  New  A'ork  citizens  to 
welcome  ex- President  Roosevelt  to 
the  port  of  New  York  ne.xt  July. 
Journalism  is  represented  on  this 
committee  by  the  following  men: 

John  A.  Hennessy,  president  of  the 
New  York  Press  Club;  Adolf  S.  Ochs, 
publisher  of  the  Times;  Herman  Rid- 
der.  publisher  of  the  Staats-Zeitung; 
Henry  L.  Stoddard,  publisher  of  the 
Evening  Mail;  Willis  Fletcher  John¬ 
son,  editorial  writer  on  the  Tribune; 
Chester  S.  Lord,  managing  editor  of 
the  Sun;  St.  Clair  McKelway,  editor 
of  the  Brooklyn  Eagle;  John  O’Hara 
Cosgrove,  editor  of  Everybody's  Mag¬ 
azine;  Erman  J.  Ridgeway,  publisher 
of  Everybody’s  Magazine;  Albert 
Shaw,  editor  of  the  Review  of  Re¬ 
views;  Ervin  Wardman,  editor  of  the 
Press,  and  Walter  H.  Page,  of  Dou¬ 
bleday,  Page  &  Co.,  publishers. 


A  TRAVELING  NEWSPAPER. 

Rocky  Mountain  Limited  to  Supply 
Passengers  With  News. 

The  news  service  used  on  the  Golden 
Cate  Limited  of  the  Rock  Island 
lines,  between  Chicago  and  Los  An¬ 
geles,  is  to  be  extended  to  the  Rocky 
Mountain  Limited. 

The  arrangement  gives  a  full  report 
of  the  world’s  news  each  day  from 
the  different  press  associations,  sup¬ 
plemented  by  bulletins  to  cover  im 
portant  events. 


Want  Timetable  Advertised. 

A  bill  to  compel  railroads  to  adver¬ 
tise  their  timetables  in  the  newspapers 
was  introduced  in  the  Maryland  House 
of  Delegates  last  week.  The  bill  af¬ 
fects  the  entire  State,  and  provides 
that  the  advertisements  shall  be  print¬ 
ed  in  one  paper  in  any  county  or  town 
where  only  one  is  published  and  in 
two  where  two  or  more  are  published. 


Des  Moines  Ad  Appropriation. 

The  Mahin  Advertising  Agency  of 
Chicago  has  been  given  the  contract 
to  expend  $5.0(X)  at  least  of  the  $30,0(X) 
appropriated  by  the  Greater  Des 
Moines  committee  for  the  purpose  of 
advertising  Des  Moines. 


March  12,  1910. 


FIRST  TO  USE  NEWSPAPERS. 


The  Manufacturers  of  Nemo  Corsets 

Placed  First  Corset  Ad  in  1899. 

Commemorating  the  fifteenth  anni¬ 
versary  of  the  establishment  of  their 
house,  Kops  Brothers,  of  New  York 
and  London,  manufacturers  of  Nemo 
corsets,  have  published  a  book  giving 
a  resume  of  their  business  enter¬ 
prises.  The  book  is  educational  in 
nature  and  is  well  gotten  up  .and  at- 
tractiveb’  illustrated. 

One  of  the  most  interesting  chap¬ 
ters  in  the  book  deals  with  the  firm’s 
advertising.  It  follows,  in  part: 

“As  soon  as  our  business  had  grown 
large  enough,  and  even  before  our 
capital  was  really  sufficient,  we  began 
a  systematic  course  of  advertising  our 
goods.  Up  to  that  time  no  corset 
manufacturer  had  attempted  to  reach 
the  public  through  the  daily  newspa¬ 
pers.  What  little  corset  advertising 
was  done  appeared  in  the  trade  pa¬ 
pers,  and  occasionally  in  magazines  of 
general  circulation. 

“Here  again  we  discovered  that  new 
ideas  required  new  methods.  Our  spe¬ 
cialties  were  unknown  to  the  public, 
and  merchants — then,  as  now — were 
slow  to  buy  an  article  for  which  a 
general  demand  has  not  yet  been 
created. 

“Obviously,  our  only  course  was  to 
educate  the  public;  but  the  campaign 
had  to  be  conducted  with  due  regard 
for  our  limited  resources.  We  had  to 
cover  a  small  field  at  first,  and  this 
could  be  done  advantageously  only  by 
using  local  newspapers,  for  magazine 
advertising,  valuable  as  it  is,  was  too 
diffuse  and  too  expensive  for  us  at 
that  time. 

“We  began  in  our  own  city.  Our 
first  advertisement,  occupying  about 
three  inches,  single  column,  appeared 
in  the  New  York  Herald  on  January 
15.  1899. 

"Similar  announcements  were  subse¬ 
quently  placed  in  other  leading  New 
York  papers,  the  space  growing  grad¬ 
ually  larger;  and  from  that  time  on 
our  advertising  was  extended  and  in¬ 
creased  year  by  year,  until  now  it  thor¬ 
oughly  covers  this  continent,  and  is 
being  introduced  throughout  Great 
Britain,  Germany,  and  other  foreign 
countries. 

“Our  largest  newspaper  advertise¬ 
ment,  up  to  this  time,  is  a  full  page 
which  appeared,  in  colors,  in  the 
Easter  number  of  the  New  York  Her¬ 
ald  on  April  4,  1909.  A  greatly  re¬ 
duced  fac-simile  of  this  advertisement 
is  shown  on  page  83.  It  is  an  inter¬ 
esting  fact  that  this  special  Easter 
announcement  is  just  forty  times  as 
large  as  the  advertisement  with  which 
we  began  our  campaign  of  Nemo  edu¬ 
cation  in  1899.” 


A  new  weekly  has  been  launched 
at  Obion,  Tenn.,  called  the  Obion 
County  Enterprise.  Norton  P.  Baird 
and  brother  are  the  publishers. 


The  NewYork  Times 

has  a  daily  circulation  ezeeedinj^  175.000 
copies  Its  readers  comprise  the  intelligent 
and  prosperous  element  of  all  classes  to 
whom  an  impartial,  clean-cut,  unsensatioiial 
newspaper  appeals  The  cleanness  of  the 
news  and  advertising  columns  of  The  Times 
has  such  a  hold  on  self-respecting  men  and 
women  that  it  is  the  favorite  daily  metro¬ 
politan  home  new'Spaper.  The  daily  city  sale 
of  the  New  York  Times  far  exceeds  the  com¬ 
bined  daily  city  sales  of  the  three  other 
morning  newspapers  popularly  classed  with 
The  Times  as  to  character  and  equality  of  cir¬ 
culation.  This  gives  the  advertiser  a  concen¬ 
trated  circulation  ofgreatnumerical  strength, 
highest  quality  and  greatest  selling  power. 
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ROCHESTER  AD  CLUB. 


Dan  C.  Seitz  Discussed  Essentials  of 
Modern  Advertising.  ^ 

The  March  meeting  of  the  Roches¬ 
ter  (N.  Y.)  Ad  Club,  held  last  week, 
was  one  of  the  most  successful  in  the 
liistory  of  that  organization.  In  ad¬ 
dition  to  a  record  attendance  of  local 
inenibers  the  occasion  was  enlivened 
by  the  presence  of  some  forty  editors 
of  Western  New  York  newspapers. 
President  Guy  W.  Ellis  presided.  The 
speakers  were  Don  C.  Seitz,  business 
manager  of  the  New  York  World, 
and  Charles  R.  Wiers,  chief  corre¬ 
spondent  of  the  Larkin  Soap  Com¬ 
pany  of  Buffalo. 

Mr.  Seitz  said  in  part: 

“Tact  is  oft  Ml  mentioned  as  the 
prime  factor  of  success  in  business 
life.  We  arc  advised  to  catch  alliga¬ 
tors  easily  and  tactfully — by  tickling 
them  under  the  chin.  There  are  no 
alligators  in  the  newspaper  business. 
The  fundamental  principle  of  our 
trade  is  to  please  and  satisfy  the  cus¬ 
tomer.  I  can’t  tell  you  just  how  to  do 
that.  If  I  could  I’d  insert  a  little  ‘ad’ 
in  the  papers,  guarantee  satisfaction, 
and  retire  from  business  a  rich  man. 

“We  hear  much  today  of  the  in-  , 
creased  cost  of  living.  I  believe  the  ' 
customer  is  to  blame  for  much  of  this 
had  condition.  Me  doesn’t  know  what 
lie  wants  and  the  good  things  that  he 
really  needs  have  to  be  forced  upon 
him.  Her?  is  where  the  advertiser  and 
the  advertising  man  meet  on  common 
ground.  Two  elements  must  be  made 
to  meet,  and  this  is.  the  work  of  the 
advertising  man.  He  must  study  the 
readers  of  newspapers  and  magazines 
and  try  not  to  increase  the  space 
bought  by  customers,  but  to  bring  the 
best  results  to  buyers  of  that  space. 

“In  these  days  the  advertising  man 
who  uses  all  the  papers,  with  proper 
consideration  of  the  classes  of  people 
to  whom  the  papers  appeal,  is  bound 
to  be  successful,  provided  he  can  show 
the  goods  he  professes  to  have.  We 
have  a  gay  American  habit  of  saying 
one  thing  and  doing  another,  and  lots 
of  us  wonder  why  we  don’t  succeed. 
.After  all,  the  plain  truth,  simply  stat¬ 
ed,  is  the  best  form  of  advertisement. 
We  don’t  reed  to  make  a  big  furore 
abput  what  we  have  to  say.  .All  this 
language  with  its  flowers  and  trim¬ 
mings  is  a  pure  waste. 


SIMPLE  ADS.  THE  BEST. 

“The  newspapers  don’t  like  that  sort 
of  waste.  We  would  rather  publish 
simple  advertisements  that  can  be  un¬ 
derstood  than  the  florid  outpourings 
of  the  ‘fancy’  writer  who  wastes  more 
of  his  employer’s  money  than  can  ever 
be  recouped.  The  public  wants  some¬ 
thing  it  can  understand.  Foot-high 
type  and  pictures  a  half-yard  square 


IF  YOU  MAINTAIN 


an  agent  In  the  varioni 
trade  centres  to  boom 
Tour  sheet  as  an  advertis* 
Ing  medium,  you  must 
keep  him  supplied  with 
nic^y-printed  copies*  If 
he  is  compelled  to  apolo* 
gise  for  its  appearance, 
you  lose  prestige  right 
away.  Good  rollers  ONLY 
can  give  your  paper  a 
nicely-printed  appearance. 
Use  ours;  they  are  guar¬ 
anteed. 


BINGHAM  BROTHERS  CO. 

ROLLER  MAKERS  (E.tabli.h«d  1849) 

408  Peart  St.,  418  Commerca  St., 

N.  Y.  PhiUdelphia 

Atlied  with 

BINOHAM  A  RUNOE,  CLEVELAND 
ThU  pap.r  ii  NOT  printed  with  our  Bolleri 


aren’t  really  yellow  journalism.  They  i 
put  things  before  plain,  simple  peo¬ 
ple  and  in  a  few  words  and  picture 
what  is  to  be  said  without  unneces-  i 
sary  waste  of  words. 

“Modern  advertising  is  not  a  sudden 
growth.  Newspapers  have  been  in  ex-  > 
istence  for  more  than  200  years.  They 
have  been  of  more  use  to  humanity  than 
any  other  contribution  man  has  made 
to  the  progress  of  the  world.  They 
bring  us  the  news  without  fear  or 
favor  and  bring  it  generally  correct.  . 
Newspaper  men  have  never  been  pop¬ 
ular.  They’re  always  hurting  some¬ 
body’s  feelings.  The  printer  used  to 
have  his  ears  cropped,  and  afterwards 
he  used  to  be  ostracized  because  the 
tyrants  in  other  days  saw  in  the  news¬ 
papers  the  germ  of  a  force  which  was 
eventually  to  slay  them.  AVe  have 
our  hands  on  the  pulse  of  the  world 
and  all  power  has  been  given  to  us. 

“The  wares  of  Rochester  are  as  well  , 
known  in  Berlin,  Hong  Kong,  Rome 
and  Constantinople  as  they  are  in 
Rochester,  not  because  of  the  fame  of 
Rochester,  but  on  account  of  the  tire¬ 
less,  diligent  work  of  the  press.  The 
man  who  has  us  with  him  draws  most 
of  the  world’s  people.  Never  forget 
that  everyone  reads  and  almost  every¬ 
one  understands  the  newspaper.” 

Mr.  AViers  said  in  part: 

“Paper  and  printing  are  also  mighty 
factors  in  business  correspondence. 
The  envelope  and  letter-head  should 
tell  the  exact  truth.  .A  business  should 
not  be  represented  as  extending  over 
a  whole  block  if  it  occupies  only  one 
room  or  suite  of  rooms.  Don’t  print 
on  your  letter  that  it  came  from  some 
particular  department  when  your 
whole  outfit  consists  of  only  one  de¬ 
partment  and  one  clerk. 

“Brevity  is  being  constantly  lauded 
as  a  merit  in  business  correspondence. 
Too  brief  letters  will  always  result  in 
failure.  Letter-writers  often  become 
so  smitten  with  their  own  greatness 
that  they  believe  that  things  small  to 
them  must  be  small  to  the  other  fel¬ 
low.  It  must  be  remembered  that  the 
prospective  of  the  other  fellow  is  the 
thing  you  should  always  have  in  sight. 
Politeness  is  necessary  in  dealing  with 
every  class  of  patrons  and  so  is  frank¬ 
ness  and  the  sinking  of  one’s  own  per¬ 
sonality  in  that  of  the  customer. 

“The  clever  advertisement  may  be- 
and  generally  is  the  poor  advertise¬ 
ment.  It  is  pretty  and  attractive,  but 
j  its  title  to  notice  arises  only  from  the 
■  faqt  that  it  is  a  work  of  art.  Clever 
phrases  in  advertisements  do  not  catch 
the  eye  of  the  customer,  but  divert  his 
mind  from  the  real  intent  of  3'our  ad¬ 
vertising,  the  selling  of  your  wares.” 


AMERICAN  ADVERTISERS. 


Five  New  Members  Have  Joined  Since 
January  Meeting. 

j  The  Association  of  American  Ad¬ 
vertisers  announces  that  since  the  an¬ 
nual  meeting  held  January  20,  1910, 
the  following  new  members  have 
joined  the  association: 

Swift  &  Co.,  Chicago,  111. 

American  Radiator  Company,  Chi¬ 
cago,  HI. 

Kellogg  Toasted  Corn  Flake  Com¬ 
pany,  Battle  Creek,  Mich. 

Chalmers- Detroit  Motor  Company, 
Detroit.  Mich. 

Cudahy  Packing  Company,  Omaha, 
Neb. 


F.  \V.  Dodge  Company  of  Illinois, 
Chicago;  printing  and  publishing.  Cap¬ 
ital,  $200,(100.  Incorporators:  C.  AV. 
Sweet,  H.  \V.  Desmond,  F.  J.  Miller, 
Chicago, 


OKLAHOMA  CITY  AD  CLUB. 


Members  Launch  Campaign  to  In¬ 
crease  Membership. 

At  the  regular  luncheon  of  the  Okla¬ 
homa  City  .Ad  Club  last  week  an  ad¬ 
visory  board  was  elected,  as  follows: 
G.  \V.  Prather,  S.  E.  Beatty,  H.  A. 
Johnson,  H.  C.  Martin,  O.  P.  Sturm, 
P.  L.  Klein,  J.  M.  Hill,  A.  W.  AIc- 
Keand,  H.  G.  Eastman,  F.  E.  Hark- 
ness,  S.  C.  Heyman  and  D.  R.  Tucker. 

Following  the  election  of  the  ad¬ 
visory  board  the  chairmen  of  the  vari¬ 
ous  committees  to  stand  throughout 
the  year  were  appointed,  the  chairmen 
to  select  their  own  commiteemen.  The 
chairmen  are  as  follows:  Press,  A. 
W.  McKeand;  house,  G.  W.  Prather; 
membership,  H.  A.  Johnson;  entertain¬ 
ment,  F.  E.  Harkness;  eomplaint,  H. 
C.  Martin;  civic,  O.  P.  Sturm. 

It  was  decided  immediately  to  in¬ 
crease  the  membership  of  the  club 
from  seventy,  the  present  number,  to 
one  hundred. 


.  LAFAYETTE  YOUNG. 


Des  Moines  Capital  Staff  will  Honor 
Publisher  with  Special  Edition. 

On  the  31st  of  March  the  staff  of 
the  Des  Moines  (la.)  Capital  will  is¬ 
sue  a  commemorative  edition  in  honor 
of  Hon.  Lafayette  Young.  The  date 
marks  the  twentieth  year  of  Mr. 
Young’s  ownership  of  the  Capital. 

The  edition  promises  to  be  unique 
in  newspaper  annals  and  Mr.  A’oung 
will  have  no  part  in  the  publication 
nor  will  he  be  consulted  as  to  what 
will  be  spread  before  the  readers  of 
the  Capital  on  that  date.  -Advertising 
will  be  relegated  to  the  rear  and  the 
edition  will  lay  special  emphasis  upon 
the  possibilities  of  Des  Moines  and 
Iowa. 

The  edition  will  include  an  eight- 
page  magazine  section  and  numerous 
special  features  of  great  interest. 


NEWSPAPERS  DURING  LENT. 

Omaha  Pastor  Says  Christ  Would 
Have  Approved  Daily  Paper. 

In  a  sermon  in  which  he  defended 
the  reading  of  newspapers  during  | 
Lent,  Rev.  Edwin  H.  Jencks,  pastor 
of  the  First  Presbyterian  Church  of  : 
Omaha,  declared  that  Christ  kept  ac-  j 
count  of  daily  events  and  He  certainly  j 
would  have  availed  Himself  of  the 
;  daily  papers,  had  He  had  the  oppor¬ 
tunity. 

The  Rev.  Mr.  Jencks  said  he  re¬ 
garded  the  daily  newspapers  as  the 
mirror  of  life,  serving  a  purpose  that 
no  other  agency  could,  and  doing  a 
tremendous  amount  of  good  through¬ 
out  the  civilized  world.  The  news¬ 
paper,  he  contended,  drew  closer  to- 
,  gether  various  parts  of  the  world,  be¬ 
coming  a  christianizing  influence. 
Christ’s  followers  cannot  afford  to  ig¬ 
nore  the  news  of  current  events. 


Journalism  Student  to  Manage  Paper. 

Elihu  R.  Childers  has  purchased  an 
,  interest  in  the  Columbia  (Mo.)  Herald 
Newspaper  Company  and  will  become 
its  business  manager.  He  is  a  son  of 
P.  F.  Childers,  editor  of  the  Troy 
Press  and  former  president  of  the  Mis¬ 
souri  Press  .-Association.  For  the  last 
five  months  Mr.  Childers  has  been 
manager  of  the  University  Alissourian, 
published  by  the  students  of  the 
School  of  Journalism  of  the  University 
of  Missouri. 


Chester  A.  Miller  has  sold  the  West 

J  Winfield  (N.  Y.)  Star 


THE  YORK  (PA.)  CONTROVERSY 


Struggle  Between  Dispatch  and  Daily 
and  Merchants  at  End. 

The  controversy  between  the  York 
(Pa.)  Dispatch  and  the  A’ork  Daily 
and  the  merchants  of  that  city,  which 
has  extended  over  a  period  of  more 
than  four  months,  has  come  to  an  end. 

Readers  of  The  Editor  and  Pub¬ 
lisher  will  remember  that  last  No¬ 
vember  a  number  of  merchants  of 
York  withdrew  their  advertising  from 
the  columns  of  the  Dispatch  and  the 
Daily  because  the  papers  in  question 
accepted  and  printed  advertisements 
from  Baltimore  merchants.  .An  active 
campaign  was  inaugurated  against  the 
two  papers,  and  all  business  men  were 
requested  to  cut  their  advertising.  The 
publishers  characterized  the  attack  as 
a  boycott  and  fought  the  matter  vig¬ 
orously.  The  controversy  was  closed 
last  Monday,  when  the  following  edi¬ 
torial  appeared  in  the  Dispatch: 

The  Dispatch  welcomes  back  to  its 
;  columns  advertisers  whose  announce¬ 
ments  have  not  appeared  in  this  paper 
(  for  some  months.  In  the  controversy 
which  resulted  from  the  withdrawal 
of  this  business  some  unpleasant  and 
unfortunate  statements  were  made  on 
both  sides,  which  all  the  parties  on 
both  .sides,  and,  we  hope,  the  public, 
are  willing  to  forget  and  consider  as 
bygones. 

The_^  Dispatch’s  hope  ami  wish  for 
the  A'ork  Chamber  of  Commerce  is 
that  the  organization  will,  as  in  the 
past,  continue  its  efforts  toward  doing 
i  those  things  for  the  betterment  of 
York  which  it  originally  announced  as 
'  its  purpose  when  organized,  and  in 
this  they  will  have  the  hearty  support 
of  this  paper  and  the  people  of  York. 


The  AVest  .-\llis  (Wis.)  Independent 
Publishing  Company  has  changed  its 
name  to  the  A\’'est  .Allis  Publishing 
Conipanj'. 


UNITED  PRESS 
BULLETINS 


The  news  service  inaugurated  some 
time  ago  by  the  Rock  Island  Lines 
on  “The  Golden  State  Limited,”  be¬ 
tween  Chicago  and  California,  has 
proved  so  popular  that  it  has  been 
extended  to  the  “Rocky  Mountain 
Limited,”  between  Chicago  and  Colo¬ 
rado.  The  news  is  supplied  by  the 
United  Press  in  the  form  of  bulletins, 
which  are  posted  in  the  observation 
cars. 

Among  the  new  clients  of  the 
United  Press  are  the  following  papers: 
Indianapolis  Sun,  Houston  (Tex.) 
Times,  Anderson  (Ind.)  Bulletin  and 
La  Salle  (111.)  Post. 

OPER.ATORS’  CHANGES. 

J.  M.  Burke  to  Portland  (Ore.) 
Bureau; 

D.  L.  Evans  to  Tacoma  Times; 

E.  N.  Blakeslee  to  San  Francisco 
Post; 

AV.  G.  AA'^arnock  to  Main  Office, 
New  York.  * 


19  0  9 

BIG  YEAR  OF  THE 

Big  German  Daily 

PHILADELPHIA 

German  Daily  Gazette 

{^ninod  over  700.000  linoji  of  local  adver- 
200.000  lines  of  genoral  advertising. 
;;rK>.(H>0  Germans  in  riiiladelphia  can  be 
covered  tiioronghly  by  using  tbe 

MORNING  GAZETTE  )  write 
EVENING  DEMOKRATV  for 
SUNDAY  GAZETTE  )  rates 
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SUN  ALUMNI. 

Old  Members  of  the  Staff  Revive 

Memories  at  Annual  Gathering. 

Tribute  to  Comrades  Who 
Passed  Away  —  Collin 
Armstrong  Is  Elected 
President — Other 
Officers. 

More  tliaii  fifty  former  members  of 
tlic  staff  of  the  New  York  Sun  attended 
the  annual  dinner  of  the  Sun  .Mumni 
Association  last  Saturday  night  in  the 
rooms  of  the  Aldinc  Association.  Pres¬ 
ident  Charles  Mason  Fairbanks,  the  re¬ 
tiring  president,  presided,  and  the  guests 
of  honor  were  George  Harry  Mallon,  tlie 
city  editor,  and  Richard  V.  Oulahan, 
the  publisher  of  tlie  Sun. 

Collin  Armstrong,  president  of  the 
Collin  Armstrong  Advertising  Co.,  who 
for  twenty-five  years  was  the  financial 
editor  of  the  Sun,  and  who  was  elected 
jiresitlent  of  the  .Mumni  .\ssociation,  re¬ 
sponded  to  the  toast  "Our  .-Misent  Mem¬ 
bers.”  He  said  in  part: 

It  seems  eminently  proper,  just  and 
loyal  on  an  occasion  like  this,  when  the 
roster  of  old  Sun  men  is  read,  mentally, 
at  least,  that  somethuig  more  than  the 
word  "missing"  should  he  recorded 
against  the  names  of  those  who  have 
Iiasscd  beyond  mortal  call.  .\mong 
them  are  two  who  not  only  have  ceased 
their  activities  with  our  .Mma.  Mater, 
hut  also  in  all  fields  of  human  endeavor. 
One  of  them  was  a  most  consiiicuous 
survivor  of  the  Dana  regim*  and  one 
whose  co-operation  with  th  it  great 
journalist  contributed  largely  to  making 
the  Sun  a  distinctively  literary  and 
scholarly  newspaper. 

Few  men  have  brought  to  .\mcrican 
jotirnalism  more  thorough  and  polished 
scholarship  than  he  di<l.  combined  with 
great  learning,  broad  experience  and 
painstaking  observation.  He  was  not 
only  familiar  with  the  literature  of  the 
world,  hut  a  competent  and  dispassionate 
critic  of  both  matter  and  style.  As  a 
reviewer  he  had  few  if  any  peers.  The 
current  history  of  the  world,  the  great 
jxilitical  and  internat’onal  events  of  the 
day.  were  treated  hy  him  with  a  lucidity 
and  persiiective.  and  in  relation  to  the 
future,  as  a  great  artist  paints  a  mas¬ 
terpiece.  Withal  a  thoroughly  demo¬ 
cratic,  kindly,  human  man.  \Vc  who 
had  the  privilege  of  knowing  him  pay 
this  modest  and  inadequate  tribute  to 
Majo  Williamson  Hazcltine. 

Then  there  is  another,  a  rugged,  seem¬ 
ingly  uncompromising  character,  who 
left  his  distinct  impression  upon  the 
Sun.  .\  man  who.  if  he  did  not  delight 
in  controversy,  certainly  was  pugnacious 
and  tenacious  to  the  last  in  any  cause 
he  espoused  or  combated.  Capable  alike 
of  charming  expression  and  caustic  in¬ 
vective,  he  indulged  in  the  one  for  the 
benefit  of  the  arts  he  was  devoted  to. 
and  in  the  other  against  the  men  and 


Has  a  Business  PULL 

In  tli^  Sreat  Industrial  center  embrac¬ 
ing  Western  rennsylrania,  West  Virginia 
and  PZastern  Ohio  witb  a  iKtpuIation  of 
over  2,500,000. 

The  Pitlsburg 
Dispatch 

reiohp*  the  lurgpst  nuinlH-r  of  bomr«  and 
la  rrad  by  tlio  mon  and  wonion  wbo  com. 
prlac  Ihc  purrbaslug  power  of  the  weallhr 
dlafrlcf.  AdTcrtiaeinenta  In  ibe  llISrATCIl 
IXSLKK  prompt  RCTfRXS. 

SpKCIAl,  REPaKSnX'TATIVKS  ; 

Wallace  G.  Itrookr.  Horatr  M.  Kurd, 

2a5  Klflh  Are.,  Margiiette  Ride., 

■New  York.  Cblcaso. 


measures  that  incurred  his  disapproval. 
The  work  for  which  he  will  be  longest 
remembered  is  his  effort  for  the  devel¬ 
opment  and  advancement  of  art  in  this 
country.  It  won  him  world-wide  dis¬ 
tinction  and  a  place  that  is  beyond  cavil. 
For  that  reason,  if  for  no  other,  we  pay 
reverent  and  sincere  homage  to-night  to 
the  memory  of  William  M.  Laffan. 

Three  others  who  were  comparatively 
obscure,  working  at  the  desks  we  used 
to  occupy,  objcurc  because  they  were 
of  th.c  rank  and  file  whose  patient,  in¬ 
telligent  and  unremitting  work  is  essen¬ 
tial  to  the  success  of  every  army,  have 
graduated  from  this  organization  of  vet¬ 
erans  to  the  home  of  all  brave  soldiers, 
so  to  the  spirit  of  each  of  these  faithful 
comrades,  Fdward  S.  McEncroe,  Wal-  ^ 
stein  Root  and  Victor  Speer  we  fer¬ 
vently  say  ‘‘rcqiiicscat  in  pace.” 

There  is  another  one  missing  to-night 
whose  absence,  in  the  mental  vision  and 
in  the  hearts  of  many  of  us,  makes  a 
wide  breach  in  this  fraternal  circle.  He 
was  really  one  of  ns  by  courtesy  and 
because  of  his  absolute  devotion  to  the 
Sun,  for  neither  with  pen  or  pencil  did 
he  contribute  to  its  greatness.  His  re¬ 
sponsibilities  were  nevertheless  of  prime 
importance,  for  he  saw  to  it  that  what 
he  did  was  properly  transmitted  to  the 
public.  His  dominant  characteristics, 
unswerving  loyalty  and  unfailing  cheer¬ 
fulness,  wc  see  vividly  before  us  and 
can  never  forget.  H's  was  one  of  those 
rare  natures  tliat  compelled  affection  and 
reciprocated  it  in  fullest  measure.  Those 
of  ns  who  know  him  best  know  that  he 
left  our  -Mma  Mater  with  a  broken  heart, 
yet  with  undaunted  spirit  and  courage. 
We  know  that  the  Sun  was  more  to 
him  than  to  any  of  the  rest  of  us  who 
have  given  some  of  the  best  years  of 
onr  lives  to  its  service.  Hence  the  sor¬ 
row  and  sadness  of  those  who  loved 
him  is  intensified  beyond  our  sense  of 
personal  loss.  1  cannot  refrain  from 
saying  of  him  as  he  so  many  times 
said  to  us  in  his  whole-souled,  exuberant 
way,  "God  bless  you,"  "Gen.’’  Paddock. 

Julius  Chambers,  who  was  to  speak  on 
"I’ark  Row  as  I  F'irst  Knew  It.”  was 
unable  to  attend  owing  to  illness.  George 
1'.  Spinney,  former  managing  editor  of 
the  Times,  took  his  place.  Other  speak¬ 
ers  were  George  Harry  Mallon,  city  edi¬ 
tor  of  tlie  Sim,  who  responded  to  the 
toast  "Park  Row  To-day,”  and  Richard 

V.  Oiilalian.  publisher  of  the  Sun.  Janies 
I..  I'ord  spoke  on  "Infant  Industries.” 

Other  officers  of  the  association  elect¬ 
ed  were;  Vice-Presidents,  Charles  M. 
l-'airbanks  and  Christopher  J.  F'itzgerald; 
Treasurer,  Robert  S.  Yard,  and  Secre¬ 
tary,  John  P.  Kenny. 

.Among  those  present  were  David  Gra¬ 
ham  Phillips,  the  novelist;  John  H. 
O'Hricn,  F'raiik  M.  O'Brien,  Daniel  G. 
■Slattery,  Lindsay  Dennison,  Frank  F. 
Coleman,  Christopher  J.  Fitzgerald,  Wil¬ 
lis  Holly,  William  McMurtrie  Speer,  J. 
H.  F'orman,  Robert  Grier  Cook,  Roy 
Mason,  Justices  Warren  U.  F'ostcr  and 
Willard  H.  Olmstead,  George  W.  Blake, 
George  I'.  Lyon.  George  Carel  Pease, 
William  II.  Willis,  Waldcmar  Wurts 
and  Morton  Stein. 

The  memhers  of  the  association  in¬ 
clude:  Samuel  Hopkins  .Adams,  the  mag¬ 
azine  writer;  Cyrus  C.  .Adams,  the 
geographer;  Collin  Armstrong,  George 

W.  Blake,  publisher  of  Democracy ; 
.\rtlnir  Brisbane,  I'rcd  T.  Birchall,  night 
city  editor  of  the  Times;  George  Barr 
Baker,  of  Fverybody's;  S.  S.  Carvalho, 
publisher  of  the  New  A’ork  .American; 
John  Corbin,  Paul  Davis.  Oscar  King 
Davis,  Lindsay  Denison,  W.  C.  Edwards, 
secretary  of  the  Metropolitan  Jockey 
Club;  Christopher  J.  FitzGerald,  the 
newly  appointed  racing  judge  of  the 
Jockey  Club;  Charles  M.  Imirbanks, 
George  Buchanan  Fife,  of  Harper's;! 


Franklin  I'yles,  J.  .Austin  Fynes,  Henry 
J.  F'orman,  of  the  North  .American  Re¬ 
view;  John  Fox,  Jr.,  the  author;  Prof. 
Henry  J.  I'ord,  of  Princeton;  Robert 
I'rothingham,  advertising  man  for 
Everybody's;  Judge  Warren  VV.  Foster, 
of  General  Sessions;  James  L.  F'ord,  the 
magazine  writer;  Rodman  Gilder,  son 
of  Richard  Watson  Gilder;  Willis  Holly, 
Martin  J.  Hutchins,  editor  of  the  Chi¬ 
cago  Daily  News;  George  \\’.  Hinman, 
editor  of  the  Chicago  Inter  Ocean;  Rob¬ 
ert  D.  Heinl,  of  Leslie's  Weekly;  Will 
Irwin,  the  magazine  writer;  City  Mag¬ 
istrate  Paul  Krotel,  Gustave  Kobhc, 
Hamilton  King,  the  artist;  George  E. 
Lyon,  clerk  of  the  Supreme  Court ;  Vic¬ 
tor  Mapes,  Stephen  T.  Mather,  the  borax 
merchant  of  Chicago;  John  P.  Kenny, 
of  the  Comptroller's  office;  John  .Angus 
McKay,  of  Town  and  Country ;  Supreme 
Court  Justice  Newburger,  F'ormer  Water 
Commissioner  John  H.  Phillips,  James 
E.  Sullivan,  secretary  of  the  .Amateur 
■Athletic  Union;  John  R.  Spears,  Garrett 
P.  Serviss,  the  astronomer:  William  Mc- 
Mnrtrie  Sp.-er,  the  new  Assistant  Cor¬ 
poration  Counsel  in  charge  of  con¬ 
demnation  proceedings ;  FI.  W.  Town¬ 
send,  Carr  V.  Van  Anda,  managing  edi¬ 
tor  of  the  Times:  Jesse  Lynch  Williams, 
the  playwright ;  Rtihert  Rudd  Whiting, 
Brand  Wiiitlock,  Mayor  of  Toledo; 
Eugene  Walter,  the  playwright;  Talcott 
Williams,  of  the  Philadelphia  Press,  and 
Robert  S.  Yard,  the  publisher. 

AFTER  TWENTY  YEARS. 

Old  Members  of  New  York  Press 

Club  Plan  Reunion  Dinner. 

The  “Old  Guard'’  of  the  New  A'ork 
Press  Club  will  have  a  reunion  dinner 
in  the  rooms  of  the  club  on  Saturday, 
March  26,  at  7  p.  m.  The  invitation 
states  that  “this  is  to  be  a  pleasant 
reunion  of  those  who  have  been  mem¬ 
bers  for  twenty  years.”  There  are 
about  eighty  men  living  who  are  eligi¬ 
ble  to  the  “old  guard.”  The  invita¬ 
tion  is  signed  by  the  following  “com¬ 
mittee”: 

James  Pootoii,  William  N.  Penney, 
John  W.  Keller,  William  G.  Mc¬ 
Laughlin,  Jean  1.  Charlouis,  Patrick 
C.  Boyle,  George  E.  Lyon.  J.  1.  C. 
Clark,  Charles  J.  Smith.  William  A. 
Deering,  John  A.  Ilcnnessy.  ' 

C.  R.  Macauley,  of  the  New  York 
World,  who  is  treasurer  of  the  club, 
will  be  a  guest. 

NEW  CLUB  MEMBERS. 

New  York  Press  Club  Admits  Fifty- 
five  Names. 

.At  a  special  meeting  of  the  New 
York  Press  Club,  held  on  Tuesday  of 
this  week,  there  were  elected  to  mem¬ 
bership  fifty-one  new  active  members 
and  four  new  associate  members.  The 
following  New  A’ork  publications  were 
represented  among  the  new-  niembcr- 

Dailics — .American,  World,  Herald, 
Mail,  Sun.  Press,  Times,  Telegraph, 
Tribune,  Brooklyn  Eagle,  Call  and 
Wall  Street  Summary.  W’ecklies  and 
monthlies — Collier’s  Weekly,  Harper’s 
Weekly,  Leslie’s  Weekly,  Gunter’s 
Magazine,  Popular  Magazine,  Edison 
Monthly,  Walden’s  Stationer  and 
Printer,  Medical  Advance,  Shorthand 
Reporter,  Journal  of  the  Civil  Service, 
Home  News,  Gas  Logic,  Millinery 
News,  .Advertising,  Brains.  Other  or¬ 
ganizations — Ilearst  Syndicate  and 
Metropolitan  .Advertising  Comirany. 

The  regular  correspondents  of  the 
Pittsburg  Dispatch  and  the  Cincinnati 
Times  Star  were  elected. 

The  four  new  associate  members 

are  all  lawyers. 


'  NEW  YORK  CITY. 

Mayor  Gaynor  has  invited  each 
member  of  the  .Association  of  City 
Hall  Reporters  to  a  dinner  at  Hotel 
Knickerbocker  on  Tuesday  evening, 

'  March  15. 

The  annual  dinner  of  the  Court 
Scribes  will  be  eaten  on  .April  9,  with 
'  Mayor  Gaynor  as  chief  guest.  The 
scribes  include  those  who  cover  State 
courts  in  the  historic  Twc<?d  Court 
House  in  City  Hall  Park.  The  follow¬ 
ing  are  the  officers:  Chief  scribe. 
Dr.  F'.  H.  .Adams;  assistant  chief 
scribe,  John  1'.  F'auth;  recording 
scribe.  John  D.  Hill:  treasurer,  L.  I). 
V.  Hardcnbcrgh.  The  officers  were 
elected  without  regard  to  journalistic 
territory-,  and  it  happens  that  they  arc 
all  members  of  the  staff  of  the  New 
I  York  City  News  Association. 

Clement  J.  Driscoll,  of  the  Journal 
staff,  delivered  a  lecture  on  Friday  of 
last  week  before  the  Educational  .Al¬ 
liance  at  Jefferson  street  and  East 
Broadway,  the  big  Hebrew  institute. 
His  subject  was  “How  a  Great  News¬ 
paper  Is  Made.”  He  exhibited  a 
matri.x  of  a  page  of  the  Journal,  and 
specimens  of  linotype  castings  in  soliil 
type  lines.  The  audience  seemed  as- 
I  tonished  when  the  lecturer  explained 
i  that  the  type  never  left  the  compos¬ 
ing  room  and  never  was  put  upon  the 
press. 

Thomas  Brcsnalian,  of  the  Herald 
•  staff,  has  been  transferred  from  the 
Tenderloin,  route  to  State  courts. 

The  New  York  City  News  .Associa¬ 
tion  recently  graduated  two  more  re¬ 
porters.  Martin  J.  Walsh  and  George 
,  Robinson,  for  several  years  with  the 
j  association,  have  been  made  memhers 
■of  the  F'vcning  Mail  staff.  Air.  Walsh 
is  doing  the  Wall  street  district  and 
Mr.  Robinson  the  Public  Service  Com¬ 
mission. 

H.  D.  Cassidy,  formerly  of  the  Lex 
ington  (Ky.)  Evening  Leader,  is  at 
the  City  News  .Association  office  for 
the  Evening  Journal.  Sidney  Wein- 
-schcnck,  who  held  the  place,  has  been 
transferred  to  the  Brooklyn  office  of 
the  Journal. 

-Edward  Morse,  telegraph  editor  of 
j  the  Evening  Telegram,  has  been  suf¬ 
fering  from  tonsilitis. 

J.  E.  Hardcnbcrgh,  manager  of  the 
New  A’ork  City  News  .Association,  has 
returned  from  Atlantic  City,  where  he 
was  resting  after  an  operation  for  a 
throat  ailment. 

It  is  reported  that  a  new  weekly 
will  be  launched  at  Scaford,  Del., 
called  the  Scaford  Record.  It  will  be 
Democratic  in  policy. 


UJiDrunein. 

»  Xilwtukee*t  L«adLnf  Hom«  Paper 

SOME  or  THE  REASONS  why  you  ahonld 
Include  this  paper  In  your  advertising  ap* 
profiriations  for  1010: 

Its  arersge,  daily  circulation  U  over 
40.000  copies. 

It  regularly  carries  the  sdvertl^»em^nfs 
of  every  I.<>adiiig  Milwaukee  Merchant — they 
have  provetl  its  vslue. 

The  fact  that  Its  eolutuns  are  always 
chan  and  pure  makes  It  fit  for  every  home 
— makea  It  the  *‘home  pa|»er**— -the  paper 
for  the  Advertiser. 

JOHN  W.  CAHPSIE.  Buainet  Manager. 
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THE  SUPREME  COURT. 

Regular  Decision  Day  Dreaded  by  the 
Washington  Correspondent. 

Ci'voriiiK  tlie  United  States  Supreme 
I'uurt  is  one  of  the  most  difheult  tasks 
that  confronts  the  WasliinRton  corre- 
-pi  iident,  according  to  the  Trenton 
(X,  I.)  Times. 

The  Supreme  Court  is  a  stickler  for 
tradition,  procedure  and  forms,  and  it 
would  never  do  to  favor  the  press. 
'I'herefore,  the  correspondetits  must 
mtmage  to  get  along  without  advaticc 
cop  es  of  opinions.  There  is  a  sliglit 
concession  to  press  associations,  the 
representatives  of  which  are  assigned 
>cats  directly  in  front  of  tlic  bar,  and 
given  pages  who  carry  their  "copy" 
to  messengers  outside  the  court  room 

Naturally,  the  members  of  the  court 
are  the  foremost  legal  technicians  in 
tlie  country.  Their  opinions  are  di¬ 
rected  toward  clearing  abstruse  legal 
situations.  Therefore  it  happens  that 
the  correspondents  who,  if  they  were 
legal  sharps,  wouldn’t  be  in  the  news- 
ptiper  game,  have  a  hard  time  of  it 
ascertaining  just  what  is  meant  by 
sucli  and  such  a  decision. 

It  isn’t  safe  for  a  reporter  to  send 
out  a  "bulletin”  or  a  “flash”  regarding 
a  decision  of  the  court  until  the  jus¬ 
tice  delivering  that  decision  shall  have 
said  the  last  word — and  sometimes  not 
even  then.  It  is  a  favorite  trick  for 
the  justices,  in  delivering  opinions,  to 
start  with  one  side,  apparentlly  fully 
sustain  every  point,  and,  when  the 
newspaperman  has  just  about  decided 
to  make  his  bulletin  to  this  effect,  sud¬ 
denly  to  veer  off,  with  the  words, 
"liowcver,”  etc.,  or  “on  the  other 
hand,”  "still  contrarywise,”  and  so  on, 
and  then  follow  with  what  is  appar¬ 
ently  just  as  fully  an  aftirmation  of 
the  opposite  view. 

Then,  fre(iuently,  the  court  doesn’t 
directly  specify  "aflirmed,”  or  “re¬ 
versed,’’  but  (lualilies  this  action  with 
other  instructions.  This  is  the  signal 
for  the  press  men  to  tear  their  hair. 
I'or  instance,  last  year  on  the  court’s 
decision  on  the  “commodities  clause” 
of  the  railway  rate  law — a  case  of  tre¬ 
mendous  importance — each  of  the 
three  association  men  at  the  court  sent  j 
out  a  different  flash.  It  took  them  ■ 
half  an  hour  to  figure  out  afterward 
just  exactly  what  Justice  White  meant 
in  his  opinion,  and  then  they  were  j 
able  to  do  it  only  with  the  assistance  j 
of  Scdicitor  General  Hoyt. 

SOME  HARD  PKOUI.EMS.  I 

.Another  instance.  A  press  associa-  j 
tion  man  at  the  court  hears  an  opinion  i 
on  case  254 — the  <iuestion  of  whether  j 
the  Secretary  of  W’ar  has  the  authority  I 
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tn  make  the  Olentary  llridgc  Company 
raise  it-,  bridge  six  inches.  He  writes 
lint  a  linllctin  embracing  what  he 
thinks  the  court  has  decided — that  the 
Secretary  has  the  power.  Fifteen  min¬ 
utes  later,  when  he  is  despairingly 
attempting  to  discover  what  the  Chief 
justice  had  been  saying  about  case 
miinhcr  “625,”  he  is  handed  a  message 
from  his  boss:  “Opposition  says  re 
Olentary  Hridge,  that  Secretary  War 
has  not  got  the  power.  How?’’ 

Tlic  correspondent  doesn’t  dare 
leave  the  court  room  until  all  the  deci- 
'ions  have  been  rendered,  for  fear  of 
lo>ing  an  important  one.  press  as¬ 
sociation  man  last  year  left  the  room 
for  jii>t  a  moment,  to  straighten  out 
i  “iinery”  from  his  office,  and  in  that 
line  Chief  Justice  Fuller  announced 
;  that  the  court  had  denied  the  petition 
'  of  the  Government  for  a  hearing  of 
,  the  $29,(MIO,(1l)(l  Standard  Gil  case.  He 
'  didn't  get  this  supremely  important 
I  item  for  at  least  ten  minutes — and 
then  only  because  he  happened  to  hear 
some  lawyers  talking  about  it. 
i  I'rom  the  fact  that  the  opinions  as 
j  rendered  by  the  court  contain  only  a 
I  “legal  history”  of  the  case,  and  seldom 
present  the  facts  in  a  way  in  which 
i  they  could  he  used  by  the  newspaper¬ 
man,  and,  also,  because  very  often  the 
i  justices  merely  announce  “Case  Xum- 
ber  So-and-So;  for  reasons  stated  in 
;  the  opinion,  we  reverse  the  judgment.” 
‘  it  is  necessary  for  the  correspondents 
,  to  have  a  carefully  prepared  synopsis 
;  of  every  case  on  the  docket  all  ready 
;  from  which  to  secure  the  essential 
:  facts  on  the  litigation  in  question, 
I  when  decision  is  rendered.  The  only 
'  way  to  get  this  information  is  to  digest 
I  the  transcript  of  the  record,  which 
;  often  spreads  over  a  half  dozen  vol- 
I  nines.  The  Missouri  River  rate  cases 
I  take  lip  seven  large  books  of  500  odd 
pages  each;  the  Tobacco  Trust  cases 
I  fill  up  two  500-page  volumes;  there  are 
I  many  others  just  as  bulky. 

!  One  of  the  press  association  men 
now  covering  the  court  has  been  at 
that  work  for  fifteen  years,  and  every 
Monday  the  regular  decision  day  of 
the  court,  he  has  the  same  sort  of 
stage-fright  as  the  youngsters. 


MELVILLE  E.  STONE 

Asserts  That  Fulcrum  of  World  Af¬ 
fairs  Has  Shifted  to  the  Orient. 

The  New  York  Herald  of  last  Sun¬ 
day  printed  the  following; 

Ilong  Kong,  Saturday. — Mr.  and 
Mrs.  Alclville  E.  Stone  and  Miss 
Stone  are  touring  China.  Mr.  Stone 
is  reorganizing  the  .Associated  Press 
service,  of  which  he  is  general  mana¬ 
ger,  to  fall  in  line  with  the  Herald 
policy  of  giving  prominence  to  China 
news.  He  says  he  realizes  the  fulcrum 
of  the  world  affairs  has  shifted  from 
West  to  East. 


Woman  Editor  Wins  Prize. 

Miss  Lura  Dow,  editor  of  the  Pal¬ 
myra  (Wis.)  Enterprise,  has  been 
awarded  the  $50  cash  prize  for  the 
second  best  “write-up”  of  Superior, 
where  the  State  Editorial  .Association 
meeting  was  held  last  summer.  The 
prize  was  offered  by  Superior  business 
men. 


Install  Large  Press. 

AVhat  is  claimed  to  be  the  largest 
printing  press  ever  brought  into  the 
State  of  Iowa  has  just  been  installed 
in  the  plant  of  the  Iowa  Homestead  at 
Des  Moines.  It  is  a  Scott  perfecting 
press,  printing  eighty  pages  in  three 
colors  and  inclosing  them  in  a  cover, 
making  an  eighty-four  page  paper. 


BOSTON  PRESS  CLUB. 

Ticket  Placed  in  Field  Preparatory  to 
Annual  Election. 

The  nominating  committee  of  the 
Boston  Press  Club  last  week  nomi¬ 
nated  the  following  candidates  to  be 
voted  upon  in  the  annual  election, 
which  will  be  held  later  in  the  month; 

President,  James  D.  Hooley,  Col¬ 
lier's  Weekly;  vice-president,  Michael 
I  E.  Hennessy,  Globe;  secretary,  Edwin 
I  Reynolds,  Globe;  financial  secretary. 

I  Harry  F'rench.  Journal ;  treasurer,  Frcd- 
'  crick  AV.  Browne,  News  Bureau;  di- 
,  rectors,  Paul  F'.  Brown,  Globe;  J. 
F'rank  Davis,  Traveler;  John  J.  Dow¬ 
ling,  Liquor  Journal;  John  J.  F'lynn, 
Monitor;  Henry  L.  Hoey,  '.American; 
F'rank  L.  AVelt,  Transcript;  member • 
ship  committee,  John  Buchanan. Globe; 
F'rcd  S.  Coates,  Financial  News; 
'Thomas  Duftin,  Herald;  J.  Stanley 
,  Pratt,  Traveler,  and  Howard  Rey- 
'  Holds,  Post. 

President  Buchanan,  who  was  ten¬ 
dered  a  unanimous  renomination,  was 
obliged  to  decline  another  term. 


SYRACUSE  AD  CLUB. 


Robert  Frothingham  Will  Address 
Members  at  Annual  Dinner. 

Preliminary  arrangements  are  being 
i  made  for  the  annual  dinner  of  the 
'  Syracuse  -Advertising  Men’s  Club, 
;  which  will  be  held  at  the  A'ale  Hotel 
on  March  28.  Robert  F'rothingham, 
editor  and  advertising  manager  of 
F?verybody’s  Magazine  and  the  But- 
;  terick  Trio,  will  be  the  guest  of  honor. 
I  The  club  plans  to  extend  invitations 
,  to  all  business  and  advertising  men  of 
!  the  vicinity,  whether  members  or  not. 
!  It  is  expected  the  guests  will  number 
:  more  than  two  hundred  and  fifty  and 
will  represent  the  advertisers,  space 
buyers  and  space  .sellers  of  Central 
New  A'ork. 


I  MAY  JOIN  FORCES. 

Publishers  May  Unite  in  Building  Big 
I  Plant  at  St.  Louis. 

E.  G.  Lewis,  of  St.  Louis,  publisher 
;  of  several  newspapers  and  magazines, 
is  behind  a  scheme  which  may  bring 
the  headquarters  of  several  great  na¬ 
tional  magazines  and  periodicals  to  St. 
r.ouis. 

L’ndcr  the  plan  outlined  by  Mr. 
T.ewis,  each  publishing  company  will 
maintain  its  own  identity,  but  will  join 
forces  with  others  in  building  and 
maintaining  a  great  publishing  plant 
where  all  the  periodicals  may  be  print¬ 
ed  at  a  great  saving  in  cost.  F'ive  or' 
'  six  Eastern  magazine  publishers  are 
said  to  be  giving  favorable  considera¬ 
tion  to  the  scheme. 


The  Siegfried  Agency. 

'  The  Siegfried  Company,  of  New 
York,  is  using  out-of-town  papers  for 
.-American  Temperance  Life  Insurance 
.Association  and  the  Crudol  Company, 
and  is  handling  the  magazine  copy  for 
Bigelow  &  Company,  bankers.  This 
agency  reports  among  new  clients  Pan 
'  Pacific  Coast  Company,  of  Los  An¬ 
geles  ;  Disken  &  Company,  Brooklyn, 
real  estate,  and  the  Perfect  Keyless 
,  Lock  Company,  of  New  York. 


Kentucky  Daily  Sold. 

I  T.  Needham,  late  owner  of  the  Will- 
i  iamstown  (Ky.)  Courier  and  former 
president  of  the  Kentucky  Press  .As¬ 
sociation,  and  C.  B.  Nelson,  of  AVash- 
ington,  D.  C.,  have  purchased  the 
Winchester  (Ky.)  Democrat. 


FILES  DISINTEGRATING. 

Wood  Pulp  Paper  on  Which  Ne'ws- 
papers  Are  Printed  Responsible. 

A\  here  are  the  tiles  of  yester-year?  is 
bogining  to  he  the-  plaint  of  librarians 
of  institutions  where  newspapers  are 
kept.  Those  dating  from  about  1880 
onward  are  literally  disintegrating  on. 
librarians’  hands,  in  spite  of  all  they 
can  do  to  preserve  them,  and  within 
a  few  years  these  valuable  sources  of 
history  will  have  to  be  swept  away. 

The  root  of  the  trouble  is  the  wood 
pulp  paper  on  which  most  journals, 
and  practically  all  newspapers,  have 
been  printed  since  about  1880.  At  the 
present  moment,  in  the  city  libraries 
ncwspaiicrs  of  a  hundred  years  ago  are 
in  nuich  better  condition,  and  have  far 
better  chance  of  continued  usefulness, 
than  the  sheets  printed  since  wood 
pulp  came  into  u.sc. 

‘'When  you  consider  that  a  great 
many  of  the  books  to-day  are  now 
printed  on  this  same  paper,  and  some 
on  not  much  better  quality,”  said  a 
librarian  at  the  Montague  Street  Cen¬ 
tral  Branch  in  Brooklyn,  “you  can  see 
that  this  is  really  a  serious  matter. 
Practically  all  books  in  cheap,  and  in 
some  cases  reasonably  priced,  editions 
arc  printed  on  wood  pulp  paper,  and 
not  rags,  so  it  is  only  a  question  of 
time  when  they,  too,  rot.” 

The  disintegration  of  wood  pulp 
paper  is  so  well  known  in  scientific 
circles  that  special  pains  are  taken  to 
,  select  certain  kinds  of  paper  for  works 
which  are  intended  to  last.  It  was  said 
by  one  of  the  city  library  officials  that 
mathem.i^fical  fables  prepared  by  the 
Carnegie  Institution,  particularly  those 
for  astronomical  purposes,  are  printed 
on  a  paper  of  special  make,  guaranteed 
to  withstand  the  ravages  of  time  for 
several  hundred  years.  The  experts 
who  make  this  say  there  is  no  great 
secret  in  its  composition;  it  is  only  a 
line  grade  of  rag  paper. 

“A  great  deal  can  be  done  to  pre¬ 
serve  books  and  files,  according  to  the 
way  they  are  kept,”  declared  an  e.x- 
■  pert.  “Heat  and  dampness  will  do  a 
great  deal  to  hasten  decomposition, 
but  there  is  nothing  you  can  do  to 
;  save  the  cheap  papers  beyond  a  cer- 
'  tain  stage.” 

This  loss  of  files  will  be  more  great¬ 
ly  felt  a  few  years  hence  than  at 
present.  But  as  it  is,  paper  on  which 
is  printed  extremely  valuable  mate¬ 
rial  for  all  kinds  of  research  and  in¬ 
disputable  evidence  of  many  events 
which  has  been  preserved  at  consider- 
able  expense  for  reference  use,  is  drop¬ 
ping  to  pieces  just  as  it  is  becoming 
valuable. — Xezv  York  Times. 
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SUPPRESSING  NEWS. 

Purveyance  of  Publicity  Becoming 

Main  Concern  of  the  Newspapers 
— “Run  the  Concern  for  All  It 
Is  Worth,”  the  Maxim  of 
the  Capitalist  Owner. 

Writing  in  the  current  number  of 
the  Atlantic  Monthly  on  “The  Sup¬ 
pression  of  Important  News,”  Edward 
Alsworth  Ross  scathingly  arraigns 
the  American  press.  He  says,  in  part; 

Tlicre  is  just  one  deadly,  damning 
count  against  the  daily  newspaper  as 
it  is  coming  to  be,  namely,  It  does  not 
give  the  news. 

For  all  its  pretensions,  many  a  daily 
newspaper  is  not  “giving  the  public 
what  it  wants.”  In  spite  of  these  wide¬ 
ly  trumpeted  prodigies  of  costly  jour¬ 
nalistic  “enterprise,”  these  ferreting 
reporters  and  hurrying  correspondents, 
these  leased  cables  and  special  trains, 
news,  good  “live”  news,  “red-hot 
stuff,”  is  deliberately  being  suppressed 
or  distorted.  This  occurs  oftener  now 
than  formerly,  and  bids  fair  to  occur 
vet  oftener  in  the  future. 

RUN  AS  BUSINESS  rROPOSITION. 

More  and  more  the  owner  of  the  big 
daily  is  a  business  man  who  finds  it 
hard  to  see  why  he  should  run  his  prop¬ 
erty  on  different  lines  from  the  hotel 
proprietor,  the  vaudeville  manager,  or 
the  owner  of  an  amusement  park.  The 
editors  are  hired  men,  and  they  may 
put  into  the  paper  no  more  of  their 
conscience  and  ideals  than  comports 
with  getting  the  biggest  return  from 
the  investment. 

Of  course,  the  old-time  editor  who 
owned  his  paper  tried  to  make  money 
— no  sin  in  that! — but  just  as  to-day 
the  author,  the  lecturer,  or  the  scholar 
tries  to  make  money,  namely,  within 
the  limitations  imposed  by  his  prin¬ 
ciples  and  his  professional  standards. 
But,  now  that  the  provider  of  the 
newspaper  capital  hires  the  editor  in¬ 
stead  of  the  editor  hiring  the  news¬ 
paper  capital,  the  paper  is  likelier  to 
be  run  as  a  money-maker  pure  and 
simple — a  factory  where  ink  and  brains 
are  so  applied  to  white  paper  as  to 
turn  out  the  largest  possible  market¬ 
able  product. 

The  capitalist-owner  means  no  harm, 
but  he  is  not  bothered  by  the  stand¬ 
ards  that  hamper  the  editor-owner. 
He  follows  a  few  simple  maxims  that 
w-ork  out  well  enough  in  selling  shoes 
or  cigars  or  sheet-music.  “Give  peo¬ 
ple  what  they  want,  not  what  you 
want.”  “Back  nothing  that  will  be 
unpopular.”  “Run  the  concern  for  all 
it  is  worth.” 

SIGNIFICANCE  OF  COMMERCI.VLIZATION. 

The  significance  of  it  is  apparent 
when  you  consider  the  second  eco¬ 
nomic  development,  namely,  the  growth 
of  newspaper  advertising.  The  dis¬ 
semination  of  news  and  the  purvey¬ 
ance  of  publicity  are  two  essentially 
distinct  functions  which,  for  the  sake 
of  convenience,  are  carried  on  by  the 
same  agency. 

The  one  appeals  to  subscribers,  the 
other  to  advertisers.  The  one  calls  for 
good  faith,  the  other  does  not.  The 
one  is  the  corner-stone  of  liberty  and 
democracy,  the  other  a  convenience  of 
commerce.  Now,  the  purveyance  of 
publicity  is  becoming  the  main  con¬ 
cern  of  the  newspaper,  and  threatens 
to  throw  uite  into  the  shade  the 
communication  of  news  or  opinions. 
Every  year  the  sale  of  advertising 
yields  a  larger  proportion  of  the  total 
receipts,  and  the  subscribers  furnish  a 
smaller  proportion. 

Thirty  years  ago,  advertising  yielded 


THE  EDITOR 


less  than  half  of  the  earnings  of  the 
daily  newspapers.  To-day  it  yields  at 
least  two-thirds.  In  the  larger  dailies 
the  receipts  from  advertisers  are  sev¬ 
eral  times  the  receipts  from  the  read¬ 
ers,  in  some  cases  constituting  ninety 
per  cent,  of  the  total  revenues.  As 
the  newspaper  expands  to  eight, 
twelve,  and  si.xteen  pages,  while  the 
price  sinks  to  three  cents,  two  cents, 
one  cent,  the  time  comes  when  the 
advertisers  support  the  newspaper. 
The  readers  are  there  to  read,  not  to 
provide  funds. 

“He  who  pays  the  piper  calls  the 
tune.”  When  news  columns  and  edi¬ 
torial  page  are  a  mere  incident  in  the 
profitable  sale  of  mercantile  publicity, 
it  is  strictly  “businesslike”  to  let  the 
big  advertisers  censor  both. 

RE.VDER  IS  FLIMFLAM  MED. 

Of  course,  you  must  not  let  the  cat 
out  of  the  bag,  or  you  will  lose  read¬ 
ers,  and  thereupon  advertising.  As 
the  publicity  expert,  Deweese,  frankly 
puts  it,  “The  reader  must  be  flim- 
flammed  with  the  idea  that  the  pub¬ 
lisher  is  really  publishing  the  news¬ 
paper  or  magazine  for  him.”  The  wise 
owner  will  “maintain  the  beautiful  and 
impressive  bluff  of  running  a  journal 
to  influence  public  opinion,  to  purify 
politics,  to  elevate  public  morals,  etc.” 

In  the  last  analysis,  then,  the  smoth¬ 
ering  of  facts  in  deference  to  the  ad¬ 
vertiser  finds  a  limit  in  the  intelligence 
and  alertness  of  the  reading  public. 
Handled  as  “a  commercial  proposi¬ 
tion,”  the  newspaper  dares  not  sup¬ 
press  such  news  beyond  a  certain 
point,  and  it  can  always  proudly  point 
to  the  unsuppressed  news  as  proof  of 
j  its  independence  and  public  spirit. 

IM.MUNITY  ENJOYED  BY  ADVERTISERS. 

The  immunity  enjoyed  by  the  big 
advertiser  becomes  more  serious  as 
more  kinds  of  business  resort  to  ad- 
;  vertising.  Formerly,  readers  who  un¬ 
derstood  why  accidents  and  labor  trou¬ 
bles  never  occur  in  department  stores, 
why  dramatic  criticisms  are  so  lenient, 
and  the  reviewer  of  books  from  the 
publishers  who  advertise  are  so  good- 
natured,  could  still  expect  from  their 
journal  an  ungloved  freedom  in  deal¬ 
ing  with  gas,  electric,  railroad,  and 
banking  companies. 

But  now  the  gas  people  advertise, 
“Cook  with  gas,”  the  electric  people 
urge  you  to  put  your  sewing-machine 
'  on  their  current,  and  the  railroads 
spill  oceans  of  ink  to  attract  settlers 
or  tourists.  The  banks  and  trust  com¬ 
panies  are  buyers  of  space,  investment 
advertising  has  sprung  up  like  Jonah’s 
gourd,  and  telephone  and  traction  com¬ 
panies  are  being  drawn  into  the  vortex 
of  competitive  publicity.  Presently, 
in  the  news  columns  of  the  sheet  that 
steers  by  the  cash  register,  every  con¬ 
cern  that  has  favors  to  seek,  duties  to 
dodge,  or  regulations  to  evade,  will 
be  able  to  press  the  soft  pedal. 

EXAMPLES  OF  SUPPRESSION. 

That  in  consequence  of  its  commer- 
I  cialization,  and  its  frequent  subjection 
to  outside  interests,  the  daily  news¬ 
paper  IS  constantlj-  suppressing  impor¬ 
tant  news,  will  appear  from  the  in¬ 
stances  that  follow.  They  are  hardly 
a  third  of  the  material  that  has  come 
to  the  writer’s  attention. 

A  prominent  Philadelphia  clothier 
visiting  New  York  was  caught  per¬ 
verting  boys,  and  cut  his  throat.  His 
firm  being  a  heavy  advertiser,  not  a 
single  paper  in  his  home  city  men¬ 
tioned  the  tragedy.  One  New  York 
paper  took  advantage  of  the  situation 
'  by  sending  over  an  extra  edition  con¬ 
taining  the  story.  The  firm  in  ques- 
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tion  has  a  large  branch  in  a  Western 
city.  There,  too,  the  local  press  was 
silent,  and  the  opening  was  seized  by 
a  Chicago  paper.  j 

In  this  same  Western  city  the  vice- 
president  of  this  firm  was  indicted  for 
bribing  an  alderman  to  secure  the 
passage  of  an  ordinance  authorizing 
the  firm  to  bridge  an  alley  separating 
two  of  its  buildings.  Representatives  i 
of  the  firm  requested  the  newspapers  I 
in  which  it  advertised  to  ignore  the  ! 
trial.  Accordingly  the  five  English 
newspapers  published  no  account  of 
the  trial,  which  lasted  a  week  and  dis-  i 
closed  highly  sensational  matter.  Only  j 
the  German  papers  sent  reporters  to  | 
the  trial  and  published  the  proceed-  J 
ings. 

In  a  trial  in  a  great  city  it  was  , 
brought  out  by  sworn  testimony  that,  : 
during  a  recent  labor  struggle  which 
involved  teamsters  on  the  one  hand 
and  the  department  stores  and  the 
mail  order  houses  on  the  other,  the 
employers  had  plotted  to  provoke  the 
strikers  to  violence  by  sending  a  long  | 
line  of  strike-breaking  wagons  out  of 
their  way  to  pass  a  lot  on  which  the 
strikers  were  meeting.  i 

These  wagons  were  the  bait  to  a  trap, 
for  a  strong  force  of  policemen  Xvas 
held  in  readiness  in  the  vicinity,  and  , 
the  Governor  of  the  State  was  at  the  i 
telephone  ready  to  call  out  the  militia  ; 
if  a  riot  broke  out.  Fortunately,  the  j 
strikers  restrained  themselves,  and  the  ' 
trap  was  not  sprung.  It  is  easy  to  | 
imagine  the  headlines  that  would  have  j 
been  used  if  labor  had  been  found  in 
so  diabolical  a  plot.  Yet  the  news-  ! 
papers  unanimously  refused  to  print 
this  testimony. 

In  the  same  city,  during  a  strike  of 
the  elevator  men  in  the  large  stores,  ' 
the  business  agent  of  the  elevator 
starters’  union  was  beaten  to  death, 
in  an  alley  behind  a  certain  emporium,  ; 
by  a  “strong-arm”  man  hired  by  that 
firm.  The  story,  supported  by  affida¬ 
vits,  was  given  by  a  responsible  lawyer  j 
,  to  three  newspaper  men,  each  of  whom  i 
accepted  it  as  true  and  promised  to  i 
print  it.  The  account  never  appeared.  ' 
In  another  city  the  salesgirls  in  the 
big  shops  had  to  sign  an  exceedingly  | 
mean  and  oppressive  contract  which, 
if  generally  known,  would  have  made  ' 
the  firms  odious  to  the  public.  A  prom¬ 
inent  social  worker  brought  these ; 
contracts,  and  evidence  as  to  the  bad 
conditions  that  had  become  estab¬ 
lished  under  them,  to  every  newspaper 
in  the  city.  Not  one  would  print  a 
line  on  the  subject. 

MOUTHPIECES  OF  FINANCIAL  POWERS.  • 

The  alacrity  with  which  many  dai-  ; 
lies  serve  as  mouthpieces  of  the  finan-  | 
cial  powers  came  out  very  clearly  dur-  j 
ing  the  recent  industrial  depression.  | 
The  owner  of  one  leading  newspaper 
called  his  reporters  together  and  said 
in  effect,  “Boys,  the  first  of  you  who 
,  turns  in  a  story  of  a  lay-off  or  a  shut-  , 
down,  gets  the  sack.”  Early  in  the  de¬ 
pression  the  newspapers  teemed  with 
glowing  accounts  of  the  resumption  of  ' 
steel  mills  and  the  revivals  of  business,  i 
all  baseless.  | 

After  harvest  time  they  began  to  ^ 
cheep,  “Prosperity,”  “Bumper  Crops,” 
“Farmers  Buying  Automobiles.”  In 
cities  where  banks  and  employers  of¬ 
fered  clearing  house  certificates  in¬ 
stead  of  cash,  the  press  usually  printed 
fairy  tales  of  the  enthusiasm  with 
which  these  makeshifts  were  taken  by 
depositors  and  workingmen.  The  num¬ 
bers  and  sufferings  of  the  unemployed 
were  ruthlessly  concealed  from  the 
reading  public.  I 

A  mass  meeting  of  men  out  of  work  ^ 
,  was  represented  as  “anarchistic”  or  ] 
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“instigated  by  the  socialists  for  politi¬ 
cal  effect.”  In  one  daily  appeared  a 
dispatch  under  the  heading,  “b'ive 
Thousand  Jobs  Offered;  Only  Ten  .Ap¬ 
ply.”  It  stated  that  the  Commissioner 
of  Public  Works  of  Detroit,  misled  by 
reports  of  dire  distress,  set  afoot  a 
public  work  which  called  for  five  thou¬ 
sand  men.  Only  ten  men  applied  for 
work,  and  all  these  expected  to  be 
bosses.  Correspondence  with  the  of¬ 
ficial  established  the  fact  that  the  num¬ 
ber  of  jobs  offered  was  five. hundred, 
and  that  three  thousand  men  applied 
for  them! 

On  the  desk  of  every  editor  and  sub¬ 
editor  of  a  newspaper  run  by  a  capi¬ 
talist  promoter  now  under  prison  sen¬ 
tence  lay  a  list  of  sixteen  corporations 
in  which  the  owner  was  interested. 
This  was  to  remind  them  not  to  print 
anything  damaging  to  these  concerns. 
In  the  office  these  corporations  were 
jocularly  referred  to  as  "sacred  cows.” 

Neraly  every  form  of  privilege  is 
found  in  the  herd  of  “sacred  cows" 
venerated  by  the  daily  press. 


LONDON  PUNCH  OBJECTS. 

Charges  That  The  Outlook  Reprints 
Without  Credit. 

The  last  issue  of  London  Punch  has 
the  following  under  the  heading 
"Gloomy  Outlook  in  the  U.  S.  A.” 

“There  are  times  when  one  despairs 
of  the  .American  sense  of  humor — not  his 
own  humor,  of  course,  but  other  peo¬ 
ple’s.  Here  is  The  Outlook,  of  New 
York,  whose  ‘Contributory  Editor'  is 
no  less  a  man  than  the  great  Teddy 
hiinself,  reprinting  (without  acknowl¬ 
edgment)  a  large  slab  of  Mr.  Punch’s 
recent  burlesque  of  Mr.  Maurice 
Hewlett’s  edition  manifesto,  under 
the  impression  that  it  has  got  hold  of 
the  original.  If  all  British  humor  is  to 
be  taken  like  this,  iiu  graiuh’  serieux,  we 
can  understand  the  cause  of  some  of 
those  misapprehensions  which  are  pop¬ 
ularly  encouraged  over  there  in  regard 
to  this  admirable  commodity.  Fortu¬ 
nately,  the  New  A’ork  Sun,  less  because 
it  loves  Punch  than  because  it  has  its 
own  private  quarrel  with  The  Outlook, 
has  exposed  the  latter  organ  of  culture 
as  having  lifted,  in  ignorance  of  the 
nature  of  its  swag,  ’the  delightful  imita¬ 
tion  of  Hewlettian  precocity  published 
by  the  London  Punch.’  -  So  we’ll  leave 
it  at  that.” 


Closed  Successful  Contest. 

Subscription  contests  with  valuable 
prizes  as  awards  are  successful  circu¬ 
lation  getters  in  the  opinion  of  G.  H. 
D.  Sutherland,  publisher  of  the  Craw- 
fordsville  (Ind.)  Review.  He  closed  a 
second  campaign  Saturday,  March  5, 
with  a  band  concert  attended  by  five 
thousand  persons.  A  $600  automobile 
and  $400  in  other  prizes  were  given. 
He  says  the  circulation  of  the  Re¬ 
view  has  advanced  2,5(K)  in  the  fifteen 
months  he  has  owned  the  paper.  Mr. 
Sutherland  was  formerly  connected 
with  the  Detroit  News. 


Old  Maryland  Weekly  Sold. 

The  Annapolis  (Md.)  Evening  Capi¬ 
tal,  William  M.  Abbott  proprietor,  has 
purchased  the  Maryland  Weekly  Ga¬ 
zette,  formerly  published  by  P.  E. 
Porter.  The  Maryland  Gazette  was 
established  by  Jonas  Green  in  1745 
and  is  one  of  the  oldest  papers  in  the 
United  States.  It  will  be  issued  as  a 
weekly  edition  of  the  Capital. 


As  the  result  of  a  fire  last  week 
the  Middletown  (O.)  News  will  be 
forced  to  miss  several  issues. 


THE  EDITOR  AND  PURLISHER. 
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PRESS  BEST  MEDIUM.  ! 

(Continued  from  page  /.) 

•.took  of  Campbell  soups  on  hand  in 
Cliuaha  was  exhausted  and  additional 
stock  onlered  from  the  factory.  This 
condition  had  not  existed  previously,  ‘ 
anil  they  arc  stitisiicd  and  state  that 
it  was  becaitsc  of  the  work  done  in  ^ 
the  daily  papers.  | 

.VIIVKRTISINC;  .MUST  BE  TRUE.  ! 

‘is  is  essential  that  all  advertising,  ' 
if  it  is  going  to  influence  women, 
.should  be  a  statemetit  based  on  facts 
atid  should  be  true — for  it  does  not 
pay  to  advertise  a  garment  to  be  sold 
at  ^l.VJ.s,  value  $25.00,  when  the 
women  that  examine  it  will  find  that 
the  garment  was  never  worth  but  the 
$1.V25  at  any  time  and  one  large  dry 
goods  store  iti  the  West  was  put  out  | 
of  business  because  no  woman  would  ' 
believe  the  advertisements  that  ap-  , 
peared  over  their  signature.  They  ’ 
would  advertise  a  silk  at  75  cents,  ! 
regular  value  $1.50  or  $2,  and  upon  | 
examination  it  would  be  found  that  | 
the  silk  was  never  worth  possibly  j 
more  than  .50  cents  and  it  was  not  j 
long  before  that  concern  was  com-  I 
pelled  to  quit  business,  although  dur-  I 
ing  their  business  career  they  had  | 
made  a  very  large  fortune.  1 

"1  do  not  care  in  what  line  a  man  ' 
may  be  engaged,  whether  it  is  rubber  , 
heels,  dress  goods,  cereals,  insurance  ; 
or  anything  that  is  a  requirement  in  I 
the  home  or  daily  life,  the  bgst  place  ! 
to  exploit  that  is  in  the  daily  papers  i 
and  every  large  manufacturer  who  to¬ 
day  stands  at  the  top  in  his  line  is 
probably  a  user  of  the  daily  news¬ 
paper — in  fact  I  do  not  know  of  one 
that  is  not. 

M.VII.  oailKU  C.XMl’.MCNS. 

‘‘The  question  arises  sometimes  in  ; 
a  mail  order  campaign,  whether  or  ! 
not  it  is  possible  for  any  daily  paper 
to  be  used  successfully,  and  I  believe 
that  it  is  not  only  a  probability  but 
an  absolute  necessity  because  of  the 
establishment  by  the  Government  of 
the  rural  free  delivery  service  and  the 
very  great  addition  it  makes  to  the 
daily  sales  of  newspapers. 

"It  is  certain  that  residents  in  the 
rural  districts  are  today  educated  to 
the  point  where  they  wish  the  news¬ 
papers,  and  it  is  a  good  place  to  tell 
every  sort  of  story  for  any  product 
that  should  be  placed  before  the  peo-  i 
pic.  Newspaper  publishers  in  the  ma¬ 
jority  of  instances  scan  their  advertis-  j 
ing  columns  closely,  and  no  fakes  of  i 
any  kiiul  are  permitted.  The  news-  j 
paper  today,  because  of  the  great  sue-  I 
cesses  that  have  been  made  by  the 
advertiser  in  its  columns,  stands  with¬ 
out  a  peer.  An  advertiser  is  certain 
of  a  position  on  a  page  containing  in¬ 
teresting  news  matter,  and  his  ad.  is 
not  buried  amidst  a  hundred  other 
jiages  of  advertising,  which  in  so  many  ! 
instances  is  looked  at  but  once  during 
the  course  of  a  month.  i 


“I  doubt  if  the  wife  or  mother  of 
any  man  present  scans  the  advertising 
pages  of  any  monthly  publication 
previous  to  a  shopping  trip  in  order  to 
liiid  out  what  to  buy,  and  I  doubt  if 
any  woman  who  has  either  the  money 
or  the  credit  to  purchase  makes  a  trip  . 
into  the  city  without  first  looking  at 
the  advertising  columns  of  the  daily 
paper  to  find  out  where  she  can  buy 
the  things  that  are  required  in  the 
home. 

“Advertising  is  no  mystery  if  you 
will  stop  theorizing  and  spend  your 
appropriation  based  on  common  sense 
and  facts — will  parallel  your  advertis¬ 
ing  with  your  sales  force,  will  place 
salesmen  in  the  community  and  win 
the  community,  and  then  take  on  ad¬ 
ditional  section<  and  do  the  same  ; 
thing.  There  will  not  be  any  lost  force,  \ 
but  you  will  obtain  returns  in  propor-  | 
tion  to  the  character  of  your  product  ; 
and  its  necessity  in  the  home. 

“The  newspaper  is  a  necessity,  it  is  j 
a  daily  need  in  every  business;  a  great  i 
many  men  would  prefer  to  go  without  j 
their  cigar  in  preference  to  missing  j 
the  daily  paper.  It’s  as  necessary  in  | 
business  life  as  it  is  in  the  home  life,  j 
and  when  you  can  advertise  in  a  I 
medium  that  is  a  necessity,  that  goes 
into  the  homes,  why  should  you  e.x- 
periment  and  stop  to  advertise  in  other 
mediums  where  you  do  not  know  how 
many  homes  are  reached?” 


WALTER  ALVIN  TICE 


Elected  Vice-President  of  Wm.  J.  ' 
Morton  Company. 

Anuouncement  is  made  of  the  election 
of  Walter  Alvin  Tice  to  the  office  of 
vice-president  of  the  Wm.  J.  Morton 
Company,  special  newspaper  representa¬ 
tives.  Mr.  Tice  was  formerly  connected 
with  the  Foster  Debevoise  Company  in 
the  general  advertising  field  and  asso-  j 
dated  himself  with  the  Wm.  J.  Morton 
Company  in  Octob?r,  1908. 

The  Wm.  J.  Morton  Company  repre¬ 
sent  The  Spokesman-Review,  of  Spo¬ 
kane,  Washington ;  The  Chronicle,  of  j 
Spokane,  VV’ashington ;  The  Post-Intel-  j 
ligcncer,  of  Seattle,  Washington;  The] 
Standard,  of  -Anaconda,  Montana,  and 
La  Press?,  of  Montreal,  Canada. 


DENOUNCES  MEDICAL  ADS. 


Dr.  Wiley  Declares  Such  Advertise¬ 
ments  Are  Dishonest. 

As  a  cure  for  the  annual  postal  de¬ 
ficit  of  $17,000,000,  Ur.  Harvey  N. 
Wiley,  chief  Government  chemist, 
suggests  that  newspapers  containing 
patent  medicine  advertising  be  barred 
from  second-class  privileges.  In  an 
address  in  Washington  last  Thursday 
he  declared  such  advertisements  were 
dishonest. 

This  plan,  said  Dr.  Wiley,  would  en¬ 
courage  purity  of  the  press  and  mini¬ 
mize  the  danger  of  these  poisonous 
advertisements. 


Headquarters  for 


TYPEWRITER  RIBBORS 
TYPEWRITER  PAPER, CARBOll  PAPER 
FOR  ALL  USES 


We  manufacture  the  best  line  of 
TYPEWRITER  SUPPLIES 
on  the  market. 


The  S.  T.  Smith  Company 

11  Barclay  St.  New  York  City 

Tel.  5922  Barclay 


^ricase  Send  for  onr  Catalogue  and  sam- 
plea  of  Manifold.  Tyiiewriter  Linen  and 
CarlH>u  I'aiH'ra;  also  Urlce  l.iats  of  same. 
DISCOUNTS  ON  APPLICATION. 
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Buys  Interest  in  Indiana  Daily. 

James  Hitchcock,  former  sporting 
editor  of  the  Kalamazoo  (Mich.)  Ga¬ 
zette,  Lansing  (Mich.)  Journal  and  re¬ 
cently  the  Lansing  Republican,  has 
purchased  an  interest  in  the  (3raw- 
fordsville  (Ind.)  Review  and  will  take 
charge  on  March  15. 


Tennessee  Daily  Leased. 

The  Jackson  (Tenn.)  Daily  Whig 
and  Weekly  Dispatch,  published  by 
the  Whig  Publishing  Company,  has 
been  leased  by  J.  H.  Puryear,  of  Nash¬ 
ville,  who  will  have  entire  control  of 
the  editorial  and  business  policy. 


SPHINX  CLUB  DINNER. 

Members  Hear  Col.  Harvey  Defend 
Government  Postal  Attitude. 

Colonel  George  Harvey,  editor  of 
Harper’s  Weekly,  was  the  chief  speak¬ 
er  at  the  annual  dinner  of  the  Sphinx 
Club  at  the  Waldorf-.\storia  last 
Tuesday  night.  Colonel  Harvey  spoke 
on  “The  Magazines  in  Journalism.” 

In  discussing  the  proposed  increase  ■ 
in  the  rate  of  postage  on  second-class 
matter,  he  said  in  part: 

"There  have  been  many  changes 
in  postal  rates,  but  invariably 
they  have  been  reduced.  In  England 
a  succession  of  precedents  over  a  long 
period  constitutes  a  law;  here  I  be¬ 
lieve  they  should  establish  a  policy. 
On  that  just  assumption  large  sums 
of  money  have  been  invested  and 
great  businesses  built  up.  To  depart 
from  a  policy  so  clearly  implied  and 
so  firmly  grounded  might  be  con¬ 
strued  an  act  of  bad  faith  on  the  part 
of  the  Government  toward  those  who 
have  relied  on  the  continuance  of  a 
policy  definitely  fixed  by  a  line  of 
precedents  unbroken  in  more  than  a 
century  of  time.  As  publishers  and 
editors  with  large  interests  at  stake, 

I  feel  we  can  take  this  position  and 
maintain  it  frankly,  squarely  and  suc¬ 
cessfully.” 

Col.  Harvey  also  spoke  of  the  ef¬ 
fect  of  the  new  school  of  lower-priced 
periodicals  on  the  older  magazines. 

“Ten  years  ago,”  he  said,  “1  was 
confronted  by  the  virtual  necessity  of 
either  reducing  or  increasing  the  price 
of  Harper’s.  I  increased  it  from  $3 
to  $4  a  year.  The  e.xperiment  was 
questionable,  perhaps  even  daring, 
but  it  proved  successful.  Comparing 
the  net  paid  subscription  list  of  June 
1,  1900,  and  March  1,  this  year,  I 
found  that  the  net  paid  subscriptions 
!  had  a  little  more  than  doubled.  On 
March  1  we  had  exactly  3,897  more 
subscribers  than  double  the  number 
we  had  on  June  1,  1900.  The  experi-  . 
ence  of  the  Century,  I  am  informed, 

!  has  been  correspondingly  gratifying. 

I  There  seems  to  be  for  the  present  am- 
!  pie  room  for  both  classes  of  maga¬ 
zines  and  good  reason  to  believe  that 
one  class  supplements  and  helps  the 
other.”  I  i 

P.  A.  Conne,  president  of  the  club,  ^ 
presided  at  the  dinner.  Other  speak-  ■ 
ers  were  Robert  Frothingham,  of  ' 
Everybody’s  Magazine  and  president 
of  the  Quoin  Club;  Truman  A.  de 
Weese,  of  the  Shredded  Wheat  Com¬ 
pany,  and  John  Lee  Mahin. 


WALL  STREET  JOURNAL 


i  Buys  Eight-Story  Building  for  Perma¬ 
nent  Home. 

Dow,  Jones  &  Co.,  publishers  of  the 
Wall  Street  Journal,  have  purchased 
the  southern  half  of  the  Edison  Build- 
j  ing,  at  42  and  44  Broad  street,  running 
through  to  New. 

The  building  is  eight  stories  high 
and  was  so  constructed  that  it  could 
'  be  separated  at  any  time  by  the  build- 
!  ing  of  a  dividing  wall. 


Launch  Five  Months’  Campaign, 
j  John  H.  Rennard  Company,  of 
!  Wheeling,  W.  Va.,  are  starting  a  five 
I  months’  campaign  in  newspapers  and 
I  trade  journals  for  the  Marietta  Paint 
I  and  Color  Company,  of  Marietta,  O. 


Ohio  Daily  Changes  Hands. 

W.  T.  Beach,  of  Zanesville,  O.,  and 
his  son,  Clark  J.  Beach,  have  pur¬ 
chased  the  interest  of  P.  L.  Clark  in  the 
Lancaster  (O.)  Daily  Gazette. 


INCORPORATIONS. 

United  Merchants’  Press,  New  York; 
general  printing  and  lithographing 
business;  stationery,  inks,  etc.  Capi¬ 
tal,  $30,(KX).  Incorporators:  A.  11. 
Paine,  773  Eastern  Parkway;  Edgar 
.•\.  Cook,  both  of  Brooklyn,  N.  Y.; 
Thomas  J.  Patterson,  115  Broadway, 
.New  York. 


The  Widow  Publishing  Company, 
Manhattan;  print  and  publish  news¬ 
papers,  magazines,  etc.  Capital,  $50,- 
000.  Iilcorporators:  J.  P.  Morrissey, 
T.  J.  Purdy,  M.  1).  Barnes,  New  York 
City. 


News  Printing  Company,  Mandan, 
N.  D.  Capital,  $10,000.  Incorporators: 
Frank  Wilder,  E.  J.  Conrad,  A.  J. 
Dufresne,  Mandan,  and  others. 


McCready  Publishing  Company, 
.Manhattan;  publish  all  kinds  of  books, 
magazines,  etc.  Capital,  $50, (XX).  In¬ 
corporators:  R.  H.  McCready,  F.  J. 
Pope,  Plainfield,  N.  J.;  D.  S.  Mercein, 
.New  York  City. 


Martin  Berger  Press,  Borough  of 
Queens;  printing,  publishing,  engrav¬ 
ing  and  advertising.  Capital,  $40,000. 
Incorporators:  M.  Steiner,  N.  P'ried- 
man,  M.  Berger,  Long  Island  City. 


Mills  Publishing  Company,  Denver, 
Col.  Capital,  $50,000.  Incorporators; 
J.  Warner  Mills,  Edwin  D.  Bonton, 
John  H.  Gabriel. 


I'iske  Printing  Company,  Marlboro; 
general  printing  and  publishing.  Cap¬ 
ital,  $25,000.  President,  W.  E.  Fiske; 
treasurer,  J.  V.  Lyons,  Marlboro. 


W.  F.  Hallam  &  Co.,  Chicago;  print¬ 
ing  and  publishing.  Capital,  $25,0(K). 
Incorporators:  W.  F.  Hallam,  W.  A. 
Hausen,  G.  L.  Schein,  Chicago. 


Philadelphia  Suburban  Publishing 
Company.  Capital,  $300,000.  Incor¬ 
porators:  F.  R.  Hansell,  Philadelphia, 
Pa.;  S.  C.  Seymour,  G.  H.  B.  Martin, 
Camden,  N.  J. 


C.  B.  Gilbert  Company,  New  Y’ork; 
prepare  and  print  educational  and 
other  books,  magazines,  pamphlets, 
etc.  Capital,  $50,000.  Incorporators; 
Du  Bois  Beals,  Harvard  Club;  J.  Ard. 
Haughtwout,  345  West  Fifty-sixth 
street;  Everett  J.  Esselstyn,  65  West 
Eighty-fifth  street.  New  York,  and 
two  others. 


Pen  and  Pencil  Magazine  Company, 
Boston;  general  advertising.  Capital, 
$25,000.  President,  S.  M.  Madison; 
treasurer,  J.  H.  Waterbury,  Boston. 


I'inancial  Digest  Publishing  Com¬ 
pany.  Capital,  $150,000.  Incorpora¬ 
tors:  D.  R.  Daly,  A.  F.  i^elson.  New 
York  City;  J.  A.  Corcoran,  Brooklyn, 
N.  Y. 


$7,000.00  CASH 

available  for  first  payment  on  a  satisfactory 
small  daily  newspaper  property  in  pleasant 
city  of  about  16.000.  If  total  price  did  not 
exceed  $20,000  00,  the  deferred  could  be  can¬ 
celled  within  one  year.  Property  must  bear 
close  iiivestieation  and  show  6%  net  on 
investment  after  taking  care  of  salaries  and 
depreciation.  Proposition  No.  591. 


C.  M.  PALMER 

Newspaper  Broker 
277  BROADWAY  •  NEW  YORK 
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MUCKRAKING  THE  NEWS¬ 
PAPERS. 

The  March  nuniher  <if  the  .\tlantic 
Monthly  has  another  of  the  series  of 
articles  it  i.s  printing,  following 
its  new  pedicy  of  nuiekraking  the 
newspaper  press.  The  article  is  en¬ 
titled  “The  Suppression  of  Important 
News,"  by  Eilward  .\lsworth  Ross. 

The  author  writes  a  more  sensa¬ 
tional  article  than  any  of  the  “muck 
raker''"  who  preceded  him  in  the 
series,  and  it  must  he  admitted  he 
states  the  case  against  the  newspapers 
with  more  force  and  K^gic  than  any  of 
the  others  who  have  written  articles 
in  this  anti-newspaper  campaign  of  tlie 
.\llantic  Monthly.  This  may  he  only 
to  say  that  Mr.  Ross  is  not  obviously 
absurd.  His  charges  are  very  grave. 
They  will  be  read  and  swallowed  by  a 
comparatively  small  number  of  “Intel- 
lectuels"  who  assume  to  scorn  the 
“coinmerciali/ed  newspaper,"  and  bv 
another  considerable  class  of  discon¬ 
tents  who  have  been  hurt,  justly  or 
unjustly,  by  the  newspapers.  This 
latter  class  includes  a  large  number  of 
persons  who  are  active  members  of 
political  machines.  It  is  worthy  of 
smiling  remark,  that  the  editors  of  the 
Atlantic  Monthly  hardly  intemled  to 
appeal  to  the  intelligence  of  politicians 
who  arc  just  now  anathematizing  the 
new-papers. 

It  is  altogether  probable  that  the 
charges  which  are  compiled  and  set 
forth  in  this  article  will  not  be  allowed 
to  drop  out  of  sight  and  hearing  for 
'ome  time  to  come.  Publishers  should 
read  the  article  carefully,  if  only  to 
inform  themselves  upon  their  oppo¬ 
nents'  attitudes. 


owned"  dailies,  for  he  evidently  knows 
how  weak  public  officials  get  to  be, 
even  in  the  State  of  Massachusetts, 
which  has  the  .\tlantic  Monthly  right 
•It  home,  but  newspapers  backed  by 
money  given  by  high-minded  unciuu- 
merc'al  persons  who  would  recognize 
the  truth  and  beauty  and  economic 
value  of  such  altruistic  schemes  for 
running  a  ncw.spaper  as  might  be  de- 
viseil,  let  us  say,  by  an  editor  of  the 
.Vllantic  Monthly. 

Perhaps  such  persons  will  yet  con  e 
forward  out  of  altruia.  We  have  a  no¬ 
tion  that  the  newspaper  men  of  the 
country  would  welcome  them. 

In  the  meantime,  the  movement  up 
ward  for  a  better  journalism,  which 
began  before  the  .-Xtlantic  Monthly 
started  to  muckrake,  is  going  on.  The 
profession  of  newsi>aper  journalism 
takes  care  i>f  itself. 

EDITORIAL  BOSSES. 

More  Dangerous  Than  Political,  Says 
Illinois  Representative. 

Representative  Charles  Lederer,  of 
Chicago,  in  a  talk  against  the  direct 
voting  system  before  the  Rotary  Club 
of  that  city  last  week,  predicted  that 
the  newspapers  will  rule  under  direct  ' 
primaries  and  not  ptditical  bosses.  Mr. 
Lederer  said  in  part ; 

“Between  political  and  editorial 
bosses  1  think  the  former  are  far  less 
dangerous.  You  all  know  that  back 
of  the  editors  are  the  advertisers,  and  i 
that  if  it  were  not  for  the  advertisers  ! 
the  newspapers  could  not  e.xist.  It  is  , 
not  going  too  far  to  assume  that  the  ■ 
advertisers,  by  using  editors,  will  get 
just  what  they  want  from  the  legisla-  : 
tive  botlies.’’ 

Blunders?  ; 


PRESS  MUCKRAKED. 

New  York  Press  Characterizes  Charge 
of  Atlantic  Monthly  That  Ameri¬ 
can  Papers  Suppress  Im¬ 
portant  News  as 
Preposterous. 

Concerning  the  charge  made  by  Ed¬ 
ward  .\lsworth  Ross  in  the  .\tlantic 
^lonthly  that  the  -American  newspa¬ 
pers  suppress  important  news,  the 
.\'ew  A'ork  Press  of  March  8  says  edi¬ 
torially; 

1  he  leading  case  cited  by  the  .Atlantic 
was  that  of  a  disgusting  scandal  about 
a  citiz.'ii  of  Philadelphia,  whose  inllu- 
ence  through  advertising  with  his  home 
papers  enabled  his  firm  to  suppress 
therein  the  news  of  his  arrest  in  New 
A'ork.  But  the  New  A’ork  newspapers 
sent  e.xtra  editions  to  Philadelphia  and 
the  effort  at  suppression  was  a  failure. 

So  it  is  a  failure  practically  every¬ 
where.  News  will  out,  if  not  in  one 
newspaper  in  another — if  not  in  a  daily 
newspaper,  then  in  a  weekly  one.  Some 
weekly  publications  make  a  specialty  oi 
:  exploiting  "news"  the  daily  newspapers 
do  not  feature,  but  there  is  little  left  for 
,  them.  I  he  pressure  of  competition  is 
too  strong. 

■Any  extensive  suppression  of  the  news 
by  any  newsiiaper  or  any  persistent  col¬ 
oring  of  it  in  improper  fashion  will 
result  in  the  withdrawal  of  public  sup¬ 
port  to  its  circulation.  .Ami  the  conse¬ 
quence  of  this,  which  the  badly  informed 
writer  in  the  .Atlantic  Monthly  does  not 
'  se-ein  to  know,  is  the  heavy  withdrawal 
of  advertising  patronage. 

In  New  A'ork  City  and  elsewhere  the 
uniform  experience  of  newspapers  that 
have  distorted  or  suppresed  the  news 
has  been  a  severe  loss  of  prestige,  cir¬ 
culation  and  advertising.  Here  and 
everywhere  else  the  newspapers  most 
independent  of  their  advertisers  t^re 
those  with  the  largest  circulation  and 
influeiice.  Those  which  have  becotne 
recognized  as  organs  of  certain  interests, 
or  have  most  allowed  advertisers  to  dic¬ 
tate  their  policies,  have  fallen  from  high 
estate  of  public  favor  and  arc  badly 
damageil  )>roperties. 

1  his  is  no  iirief  to  disprove  that  news- 
p.ipers  lielib -rately  suppress  the  news. 

I  he  .Athmtic's  inventory  of  small  in- 
•stances  is  inadetptate.  But  for  every 
.American  daily  newspaper  that  pursues 
that  ruinous  policy  there  are  scores  who 
go  to  the  other  extreme,  atid  which  itt 
their  zeal  for  digging  up  every  scrap  of 
news  they  can  get  their  hands  on  some¬ 
times  overstate  the  truth.  This  is  a 
fault  in  the  right  direction. 

1  he  .Atlantic  .Alonthly  cites  the  follow¬ 
ing  as  one  of  its  leading  cases  of  news 
suppression : 

On  the  desk  of  every  editor  and  sub-editor 
of  a  newspaiHT  run  by  a  capitalist  promoter 
now  under  prison  sentence  lay  a  list  of  six¬ 
teen  lorporations  in  which  the  owner  was  in¬ 
terested.  This  was  to  remind  them  not  to 
print  anything  damaging  to  those  concerns. 

Ill  the  oriice  these  corporations  were  jocularly 
referred  to  as  “sacred  cows.’* 

But  it  is  no  ijiore  fair  to  represent 
the  Chicago  newspaper  controlled  by 
John  R.  Walsh  as  typical  of  the  .Ameri¬ 
can  daily  press  than  to  cite  that  convict, 
togeth.r  with  Charles  W.  Morse  and 
l-'rank  Bigelow,  as  typical  of  .American 
banking  methods.  Newspapers  can  be 
ow  lied  and  published,  and  are  owned  ami 
published,  by  unscrupulous  or  consci¬ 
enceless  capitalists  in  the  interest  of 
wrongful  jirivilege.  But  they  cannot 


tliienciiig  public  opinion,  forced  the  Leg 
islatiire  to  l;ike  that  course.  Simply  b> 
preserving  a  neutral  attitude,  and  not 
even  by  suppressing  any  actual  develop- 
iii  'iits,  they  could  have  prevented  the  un¬ 
doing  of  .some  of  the  most  powerful  cap¬ 
tains  of  finance  and  politics.  They  not 
only  refused  to  do  so,  but  they  went  to 
extremes  to  dig  up  matter  that  great 
liiunicial  interests  tried  to  keep  buried. 

.None  of  the  scores  of  instances  in 
which  the  daily  press  set  the  pace  for 
magazine  muckraking  is  referred  to  by 
the  .Atlantic  Monthly.  The  effort  is  to 
give  only  the  cases  wl.erc  ijewspapers 
have  colored  or  killed  news.  We  could 
take  the  writer  of  the  .Atlantic  article, 
and  the  editor  of  that  magazine,  through 
many  newsjiaper  offices  in  this  country 
and  show  him  every  night  prodigious 
efforts  to  defeat  suppression  of  news. 
There  is  no  news  worth  the  name  that 
at  least  one  newspaper  out  of  several  in 
any  city  will  not  struggle  to  get  hold  of 
and  print.  .And  what  one  newspaper  in 
any  comniuiiity  does  with  news  that  in¬ 
terests  the  general  public  it  compels  its 
rivals  to  do,  unless  they  wish  to  starve. 

Instances  where  daily  newspapers  have 
sacrificed  advertising  revenue  ratlier 
than  submit  to  the  dictation  of  adver¬ 
tisers  are  frequent  and  enlightening. 
Th;  .Atlantic  Monthly,  in  its  one-sided 
article,  does  not  give  these. 

.Another  of  its  chief  counts  in  the  in¬ 
dictment  of  the  daily  press  is  the  attitude 
of  the  newspapers  during  the  “recent 
industrial  depression" — a  delicate  and 
desirable  euplicmism  of  that  time,  which, 
in  the  present  period,  may  as  well  give 
way.  The  newspapers  are  accused,  after 
the  first  shock  of  the  panic,  of  publishing 
“glowing  accounts  of  the  resumption  of 
steel  mills  and  the  revival  of  business, 
all  baseless.”  The  latter  characterization 
is  unfair. 

But  it  is  true  that  the  daily  press  ot 
the  whole  country,  without  organizing 
a  formal  consiiiracy,  and  merely  by  tacit 
and  widespread  consent,  rosily  exagger¬ 
ated  or  emphasized  the  indications  of  a 
return  from  business  paralysis  to  indus¬ 
trial  prosperity.  They  did  everything 
they  eouhi  to  restore  public  confidence. 
.And  it  was  largely  as  a  consequence  of 
the  patriotic  policy  of  nearly  the  whole 
.Anuricaii  daily  press  that  the  country 
recovered  from  the  panic  as  quickly  as 
it  did. 

Was  it  the  duty  of  the  newspapers  to 
croak  dismally  every  day,  to  enuin  -rate 
the  closed  factories,  to  frighten  every 
dollar  of  caiiital  tempted  to  come  out 
from  hiding,  to  start  fresh  runs  on 
b:mks?  '1  he  newspapers  did  exactly 
what  they  would  have  done  in  the  case 
of  a  war,  when  it  would  be  a  patriotic 
duty  to  mislead  the  enemy  with  false 
reports  and  encourage  our  own  forces 
with  emphasis  on  news  favorable  to  the 
country’s  cause.  The  newspapers  did 
not  suppress  news  of  bank  failures,  for 
that  would  have  worked  harm. 

.Altogether  the  charge  against  the  daily- 
press  as  an  institution  is  so  iKeposterous 
that  it  would  be  regard'd  as  unworthy 
of  notice  but  ftir  the  fact  that  it  appears 
in  one  of  the  most  reputable  periodicals 
in  the  country — a  magazine  with  whose 
name  are  associated  some  of  the  finest 
traditions  of  .American  literature. 

Getting  Rid  of  the  News. 

The  rapid  increase  in  the  price  of 
white  paper  has  resulted  in  many 
efforts  to  utilize  old  newspapers  and 
other  forms  of  printed  white  paper  in 


The  chief  coriit  in  the  indictment 
i-i  the  charge  that  large  advertisers 
have  power  to  cidor  and  suppress  news 
which  they  may  think  will  affect  their 
personal  interests.  It  is  an  old  charge. 
There  are  over  2,000  dailies  in  the 
L'nited  States.  They  have  not  consid¬ 
ered  it  worth  while  to  investigate 
vague  rumor'  directed  against  a  few- 
scattered  here  an«l  there. 

The  author  <.f  the  .Atlantic  article 
ofi'ers  a  remedy:  he  would  have  “en¬ 
dowed”  newspapers,”  not  “public- 


I'ranklin  P.  .Adams,  of  the  New-  A’ork  i 
Evening  Mail,  this  w-eek  reprinted  in  | 
his  column  the  following  references  ■ 
to  the  w-ork  of  his  New  A’ork  contem-  I 
poraries:  ; 

V’lider  the  caption  “Maga/ine  Men”  this 
week’s  Saturday  Evening  Post  prints  a  photo¬ 
graph  of  Candyn  Wells. 

In  the  Kveninff  lelegram  one  notices  that 
the  North  Westchester  Lighting  Company,  of  [ 
Cortlandt,  has  had  its  assessment  “reduced 
from  $4,000  to  $4,500.** 

Del  Rio,  Tex.,  has  a  new  daily  called 
the  Herald.  It  is  published  by  the 
Del  Rio  Herald  Publishing  Company, 
who  are  also  the  ow-ners  and  publish¬ 
ers  of  the  Val  V^erde  County  Herald. 


long  conceal  their  true  colors.  Intelli¬ 
gent  readers  quickly  learn  to  slum  them 
as  untrustwortliy  reporters  of  the  facts. 

VA’e  could  fill  this  page  with  a  concise 
account  of  public  evils  exposed  through 
journalistic  enterprise  and  initiative  in 
the  period  beginning  with  Boss  Tweed 
and  running  down  to  the  quite  recent 
unearthing  of  insurance  frauds.  Both 
those  achievements  belong  mainly  to  tlie 
credit  of  the  daily  press. 

.Although  enormous  advertising  inter¬ 
ests  strove  to  suppress  the  truth  about 
the  plunder  of  policy  holders,  and  used 
big  threats  to  newspaper  publishers,  it 
was  these  very  newspaper  owners  who 
insisted  that  the  crookedness  must  be 
probed  to  the  bottom,  and  who,  by  in- 


thc  making  of  new  paper.  Up  to 
date,  how-ever,  no  practical  commer¬ 
cial  process  for  removing  the  greasy 
printers’  ink  has  been  devised.  The 
Scierliue  .American  notes  the  filing  re¬ 
cently  of  a  German  patent,  describing, 
a  method  for  ridding  old  newspapers 
of  their  ink.  The  paper  pulp  is  treat¬ 
ed  w-ith  peroxides  of  the  alkalies  and 
alkaline  earths.  This  breaks  the  grip 
of  the  grease  on  the  lampblack  or 
other  pigment  in  the  ink,  and  the  tw-o 
are  then  easily  removed  from  the  pulp 
by  “emulsifying  it  with  gelatinous 
silica.” — New  York  Press. 
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PERSONAL 


I'llitor  E.  \V.  Moore,  of  the  Menton 
lI.'iil)or  (Mieli.)  Xews-I’iilladinm.  and 
wife,  are  spending  a  few  weeks  in  tlic 
South,  going  as  far  as  Havana,  Cuba. 


t'larence  !•'.  Snively,  editor  Canton 
(III.)  Register,  has  resigned  as  a  com¬ 
missioner  of  the  Illinois  ;ind  .Michigan 
Canal. 


Max  (iriswold  has  rcsignc<l  his  posi 
tion  on  the  Chicago  Inter  Ocean  to  ac- 
cci)t  a  similar  one  with  the  Milwaukee 
Journal. 


1'.  Miller,  editor  of  the  South 
Mend  (Ind. )  Tribune,  who  r  tired  De¬ 
cember  31  from  the  presidency  of  the 
South  Mend  Chamber  of  Commerce,  has 
been  appointed  chairman  of  the  cham¬ 
ber's  municipal  affairs  committee,  a  re¬ 
sponsible  and  important  position. 


James  M.  Pierce,  owner  of  the  Iowa 
Homestead,  I)es  Moines,  accompanied 
by  his  son,  sailed  from  Xcw  York  last 
Saturday  for  an  extended  trip  in  South 
.America.  They  will  go  first  to  the 
Isthmus  of  Ptmama  ami  will  then  make 
an  extetided  journey  over  the  continent. 


.\rtlntr  .\.  Erudenfeld,  maitag  r  of  the 
Harrison  Theatre,  at  Waukegan,  111.,  was 
quietly  wedded  iti  Indiana  last  week  to 
Miss  Kathleen  Rooney,  a  vaudeville 
singer  atid  actress.  He  is  a  forni'r  well 
known  newspaper  man,  ha'  ing  been  em¬ 
ployed  on  newsiiapers  at  Duhfh,  Mil¬ 
waukee  and  elsewhere. 


Clyde  O.  Hoover,  maiuiger  of  th.’ 
Ottumwa  ( la.)  Courier,  was  m.arried 
in  Denver  recently  to  Miss  Ptiuline 
Christiiin,  a  special  writer  on  the  staff 
of  the  Rocky  .Mountaiti  Xews  and  vice- 
presidettt  of  the  Denver  Writers'  Club. 
Mr.  Hoover  was  formerly  .an  editor  in 
the  Denver  office  of  the  .Associated 
Press. 

Ceorge  M.  Kiser,  for  the  past  ten 
years  conn  cted  with  the  sttiff  of  the 
Paris  (Ky.)  Mourbon  Xews,  has  beett 
intide  city  editor,  vice  Charles  D.  Webb, 
resigned. 


It  is  .-eported  that  Col.  Charles  -A 
Rork,  eilitor  of  the  Pittsburg  Dispatch, 
may  become  a  catididate  in  opposition 
to  Cnited  States  Senator  Ceorge  T. 
Oliver.  Senator  Oliver  is  editor  of  the 
Pittsburg  Chronicle-Telegraph. 

William  M.  Muchanan,  publisher  of  the 
Mrocktoti  (Mass.)  Times.  w;is  tiominated 
by  the  Reimblicans  hist  Saturday  to  suc¬ 
ceed  the  hate  William  C.  I.overiug  as  th  • 
Representative  from  the  I'ourteenth 
Massachusetts  District.  Mr.  Muchanan 
was  nomintited  on  the  first  b  illot. 


William  C.  h'reeman,  advertising  man¬ 
ager  of  the  Xew  A’ork  Evening  Mail, 
was  the  chief  speaker  at  the  opetiing  ses¬ 
sion  of  the  advertising  forum  conducted 
by  the  West  Side  Hranch  of  th  ■  Xew 
A’ork  A’outig  Men's  Christitm  .Associa¬ 
tion. 


Laurett  Eoreman,  one  of  the  best 
known  newspaper  men  in  the  South,  tinil 
for  the  past  four  years  city  editor  of 
the  .Athmta  Constitutioti,  has  resigned 
his  position  with  that  paper,  and  aft"r 
.March  l.s  will  have  charge  of  the  pub¬ 
licity  work  of  the  Southern  Railwtiy 
for  the  South. 


I.inwood  C.  Cillis,  editor  and  proprie¬ 
tor  of  the  E;ist  Orange  (X.  J.)  Record, 
was  married  last  week  at  Phillipsburg, 


X.  J.,  to  Miss  Ethel  Marion  Flum- ' 
merfelt,  of  Xewark.  ' 

Joseph  C.  I.titluim,  editor  of  the  Can- 
isteo  (X.  A’.)  rimes,  who  has  been  seri¬ 
ously  ill  for  some  time,  is  recovering. 

Palmer  C.  Slocum,  of  the  editorial 
staff  of  the  Dayton  (Ohio)  Journal,  was 
nuirried  last  .Alonday  to  Miss  Ruby 
Scott,  of  Troy,  Ohio. 

L.  H.  Ciibson,  one  of  Ohio's  best 
known  ncwsiiaper  men,  prominent  poli¬ 
tician  .and  former  Mayor  of  Zanesville, 
luis  been  made  managing  editor  of  the 
Zanesvill.'  Times- Record. 


Col.  Charles  F.  Diehl,  assisttmt  gen¬ 
eral  m.anager  of  the  .Associated  Press, 
returned  last  week  fro  man  extended 
business  trip  through  the  South. 


Ivd.  Flicker,  g  neral  mamiger  of  the 
Citicinnati  Eiuiuirer,  was  in  Xew  A’ork 
this  week  on  business  connected  with 
that  paper. 


OBITUARY. 


Dr.  I.onis  Kloiisch,  jiroprietor  and 
editor  of  the  Christitm  Herald,  died 
last  Monday  at  the  Xew  A'ork  Ger¬ 
man  Hospital  as  a  result  of  an  opera¬ 
tion  iierformed  on  March  2.  Mr, 
Klopsch  was  born  in  Germany  in  1852, 
came  to  this  country  when  a  young 
man,  and  was  the  proprietor  of  the 
Xew  A'ork  Daily  Reporter  from  1877 
to  18d(),  of  the  Pictorial  .Associated 
Press  from  1884  to  1890,  and  of  the 
Talmage  Sermon  Syndicate  from  1885 
to  1003.  .After  a  visit  to  Palestine  he 
bectime  interested  in  the  Christian 
Herald,  of  which  he  bectime  proprietor 
in  1892.  Through  its  agency  he  has 
conducted  and  distributed  large  sums 
for  chtirities,  reaching  the  sum  total 
of  $3,750,000,  and  including  the  Rus- 
'ian  famine  relief,  the  Indian  famine 
relief,  the  relief  of  starving  concen- 
trados  in  Cuba,  and  the  starving  of 
Shenshi,  China.  Sweden  and  Finland, 
and  of  .Xorthern  Jaitan. 


Col.  James  Sanderson,  sporting  edi¬ 
tor  of  the  Mexico  City  Mexican  Her¬ 
ald.  died  Monday  of  pneumonia  after 
i  short  illness.  He  was  born  in  Ire- 
Itind  in  1.840,  tind  had  been  engaged 
in  tiewspajier  work  for  tifty-three 
years.  .At  one  time  he  was  connected  ' 
with  the  staff  of  the  Xcw  A'ork  World. 


George  C.  Gill,  until  two  years  ago 
general  sui>erintendent  of  R.  Hoe  & 
Co,,  printing  press  manufacturers,  and 
ine  of  the  best  ktiown  experts  in  that 
br.anch  of  mechanical  industrj',  died 
of  iitirtilysis  last  week  at  his  home  in 
Mrooklyn.  Morn  in  Manhattan  in  1839, 
Mr.  Gdl  entered  the  employ  of  R.  Hoe 
Jk  Co.  whcti  fifteen  years  old  as  a 
helper,  and  quickly  passed  up  through 
the  rtmks  until  he  became  foreman,  a 
(lost  he  held  for  thirty-six  years.  He 
invented  many  improvements  which 
to-d:iy  arc  a  part  of  the  Hoe  presses. 
I'or  the  last  two  years  he  was  con¬ 
nected  with  the  company  in  an  ad¬ 
visory  capacity. 


Jtmies  I..  Thornton,  formerly  owner 
of  the  Sedalia  (.Mo.)  Daily  Capital  and 
interested  at  various  times  in  papers 
it  riqieka,  Kan.,  and  other  places, 
.lied  in  I ndian.'iiiolis  last  week  follow- 
■ng  ;i  stroke  of  paralysis.  He  was 
dxty  years  old. 


M  njiimin  I.illanl,  for  many  years  a 
imbli'her  of  pharmaceutical  journals, 
jdied  at  his  home  in  New  York  last 


Saturday.  He  was  sixty-three  years 
old.  He  was  one  of  the  founders  of 
the  .American  Trade  Press  .Associa¬ 
tion. 


SITUATIONS  WANTED 

Advtrlisemtnls  under  this  classification  will  cost 
One  Cent  Per  IVord 


I-.  A\’.  Ctildwell,  for  thirty  ye.'.rs  edi¬ 
tor  of  the  AVarrenton  (A’a.)  True  In¬ 
dex,  died  recently  at  his  home  in  that 
city,  after  a  long  illness.  He  was 
eighty-seven  years  old. 


XEWSP.APER  PRESSMAX. 

Experienced  foreman  and  halftone  man. 
credentials  that  will  satisfy,  showiiiK  past  and 
present  connections.  Age,  35;  settfeo.  not  a 
ro.inicr.  Knowr  howr  to  hustle,  good  executive 
ability  and  organizer.  'I'ectotalcr;  permanent 
position  only.  Address  Presssman,  The  Editor 
AND  /’UBLISHER. 


Fr;ink  Ivarle  Crawford,  for  the  last 
ten  years  editor  of  the  St.  Paul 
(Minn.)  Daily'  Xews,  died  Monday  at 
the  St.  Paul  City  Hospital  of  tubercu¬ 
losis.  Mr.  Crawford  had  been  ill  for 
some  time  and  was  in  a  semi-con 
scions  condition  for  two  days  before 
his  death.  He  was  born  in  Parkers¬ 
burg,  W.  A’a.,  in  1869.  -A  brother  lives 
in  Xew  A’ork. 


A\^.  AAA'illacc  AVaugh,  well  known  as 
a  publisher,  died  last  week  in  AVin- 
ehester.  Mass.,  of  neuralgia  of  the 
heart.  He  was  sixty-six  years  old. 
He  was  editor  and  publisher  of  the 
Moston  Home  Journal  and  the  Hotel 
for  more  than  twenty'  years.  For  a 
number  of  years  he  also  published  a 
magazine  called  Home  and  Mackward. 


ADVERTISING  MEDIA 

CONNECTICUT. 

MERIDEN  MORNING  RECORD 

Old  established  newspaper,  delivering  more 
than  90  per  cent,  of  its  circulation  directly 
into  homes.  Only  two-cent  newspaper  in  city. 
Population  of  field  covered  exceeds  60,000. 


ILLINOIS. 

CHICAGO  EXAMINER 

The  largest  Morning  and  Sunday 
Newspaper  west  of  New  York,  and  the 
great  Home  medium  of  the  Middle  West. 


EXPERIKNCKI) 

compiler  of  statistical  and  hildi'^graphical  ma¬ 
terial.  desires  position  with  publishing  house  or 
paper  requiring  that  work.  HENRY  JACOBS, 
Fifth  A\'enue.  New  York. 

POSI  riox  WAXTKI). 

r*V  a  circulation  man  a  resourceful,  tactful, 
frienti-maker  of  any  publication,  but  hampcretl 
in  his  present  work  by  rcqaircmctils  which 
have  long  out-livetl  their  usefulness  as  a  force 
in  giving  momentum  to  cirfulation.  Vet,  even 
s(»,  the  a<lvertiser  has  almost  doubled  the  sub¬ 
scription  list  and  has  raisetl  the  income  to 
record-breaking  figures.  To  uf*  tO  iUite  publish¬ 
ers  be  can  make  himself  valuable— but  to  such 
publishers  onlv.  Address,  K,  Care  The  Editor 
AND  Publisher. 


FOR  SALE 

HOE  TWO  ROLL 

Newspaper  Press,  prints  4.  6,  anti  8  pages  at 
20  000  per  hour  ;  10.  I2  and  16  page  pajiets  at  to.ooo 
per  hour,  pages  22?^  inches,  7  columns  to  page, 
m  and  <4  page  fold. 

COX  duplex. 

Cox  Duplex  Angle-bar  press,  prints  4,  6  and  8 
pa<e  papers.  Folds  to  half  and  quarter  page 
size.  Mt-St  style  machine.  Presses,  c'o  The 
Editor  and  Poblishek. 

SCOTT  THREE-TIERED 
Two-page  wide  Press,  prints  4. 6.  8,  10  and  12  page 
papers  at  25,000  per  hour ;  16.  2oaiid  2t  page  papers 
at  12.500  per  hour,  folds  to  ^  pages.  Address, 
PRESSES,  care  The  Editor  and  PtrHi.isiiER. 


ONE  OF  THE  BEST  PAYING 
best  equipped,  tiest  located  weeklies  in  Indiana  ■ 
no  competition  ;  don’t  fail  to  look  this  over  if 
looking  for  a  newspaper. 

HER.\l.D,  Wolcottvitle.  Ind. 

FOR  S.ALE 

To  hiislling  business  man  one-third  interest, 
which  carries  the  management  of  one  of  the  best 
paying  dailies  in  Arkansas  Must  have  S.5.000  co 
cash,  exce.nionally  opportunity  .Address  "W" 
care  The  Editor  and  Pi-rlisher 


NEW  YORK. 


THE  RUFF.ALO  EVENING  NEAVS 

is  read  in  over  90%  of  the  homes  of  Buffalo 
and  its  suburbs,  and  has  no  disatisfied  adver¬ 
tisers.  Write  for  rates  and  sworn  circulation 
statement. 

WASHINGTON. 


THE  SEATTLE  TIMES 

The  wonder  of  Northwestern  Journalism;  an 
eye  opener  to  the  whole  field  of  American  news- 
I  papers.  Without  a  rival  In  Its  vast  territory. 
Its  snoeess  Is  paramount  to  that  of  the  great 
city  where  It  Is  published. 

Circulation— Daily,  64,222;  Sunday,  80,700. 


BAIN  NEWS  SERVICE 

siuuls  eight  photographs  and  letter-press 
dally.  Best  In  quality,  and  timeliness  of 
piiotograplis.  WUIest  in  range  of  topics. 
Cheapest  in  the  world.  Ts«‘(l  by  best  Il¬ 
lustrated  paiH'i’s  in  alt  cities. 

GEORGE  GRANTHAM  BAIN 

32  UNION  SQUARE  EAST.  NEW  YORK 


NEW  YORK  HERALD  SYNDICATE 

Special  Cable  and  Telegraph  Maictrix  and 
Photo  Service.  Address 
Herald  Square*  Canadian  Branch 

New  York  City  Desbarals  Bldd>»  Montreal 


WILBERDING 


.«i.5-o  time  buys  long-eslahlished  daily.  2.400 
circulation:  linotype:  moiernly  equipp^  job 
department;  C16  000  business  icog:  no  sickness  in 
family,  sell  on  merit,  save  postage  iinl-ss  von 
have  money.  Address  "G.  H  S."  care  The  Edi¬ 
tor  AND  PUIII.ISHER 

W’.ANTKl)  GOOD  DOrHI.K  CYL- 

imler  press  to  print  four  pages,  six  or  seven 
columns,  for  newspaper  work,  .\ddrcss,  Cylin- 
ilcr,  fare  of  The  Editor  and  ri  BLisiiER. 

C  V  Ll  1' O R \ l.A  X  1-:AA’S PA PERS  FOR 
SALE. 

We  have  twenty-one  paving  newspa|)cr  prop¬ 
erties  in  California  listed  with  ns  for  sale,  ac- 
eonnt  illness  or  changes.  Prices,  $1,000  to 
$30,000.  Investigate  these.  If  we  do  not  hap¬ 
pen  to  h.ave  listed  what  yon  want  we  can  prob¬ 
ably  get  it.  Outline  wliat  yon  wish,  amount  to 
he  invested,  and  we  will  submit  sivecific  proi>er- 
tics.  J.\MKS  and  W.M.KER,  1J33  Call  Build¬ 
ing.  San  Francisco. 


MISCELLANEOUS 

GENERAL  NEWS 

for  evening  papers  Special  and  Chicago  news 
Yard  s  news  BCREAC,  i66  Washington  St  , 

Chicago,  111 


CASH  PAID  FOR  ADDRESSES 

of  local  poets:  amateur  writers  and  authors  of 
hooks.  NEW  YORK  APTHORS'  fcXCHANtlE, 
l.M  Nas’an  Street,  New  York. 


THE  INTERNATIONAL  SYNDICATE 

Do  you  see  our  proofs  regularly  ?  Me  aiin 
to  brind  (o  the  attentlou  of  all  publishers 
who  may  be  Interested.  Features  for 

Newspapers.  BALTIMORE*  MD« 


HAND.  KNOX  CSt  CO. 

PUBLISHERS  REPRESENTATIVES 
Brunswick  Building,  New  York  City, 

wira*rTrpw  i  Boyce  Building,  Chicago. 

V  Victoria  Building,  St.  Louis. 
OFFICES:  ^  Journal  Building,  Kansas  City. 


BUS.  OPPORTUNITIES 

H.  F.  H  ENRICHS.  LITCH  FI  ELD,  III. 

Newspaper  properties  for  sale  in  every  State 
in  the  Union;  $350  to  $500,000,  State  your 
requirements  and  give  references. 

DAILY  NEWSPAPER  WANTED. 

BEST  L(K\\TIO\  IN  THE  SOUTH.  Waco. 
Texas,  a  city  of  some  35,000  people,  has  only 
one  daily  paper  -  an  afternoon  edition.  Within 
a  railitis  of  fifty  miles  of  Waco  wc  have  a 
population  of  350,000  people.  Six  railroatls 
run  into  the  city,  having  trains  leaving  early 
in  the  morning,  thus  attonling  every  needed 
facility  for  a  morning  paper  to  reach  the  read¬ 
ers  in  this  territorv.  THERE  (\\X  HE  NO 
BETTER  LOC.VTfON  IN  THE  WHOLE 
COUNTRY,  THE  PEOPLE  .\RE  WIDE 
AW.XKE.  ABLE.  READY  AND  WILLING 
TO  C.IVE  BUSINESS  TO  A  MORNING 
P.\PER.  Onlv  parties  with  the  necessary  cap¬ 
ital  pDa'*e  repfy  by  wire  or  letter,  j.  \V,  Rig¬ 
gins,  Waco,  Texas. 
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THE  ADVERTISING  WORLD 


TIPS  FOR  BUSINESS  MANAGERS 

The  J.  Walter  Thompson  Company, 
44  East  Twenty-third  street,  New  York, 
is  extending  the  advertising  campaign 
four  months  for  the  Horlich  Malted  Milk 
Company,  Racine,  Wis.  The  space  to 
be  used  is  three  and  onc-half  inches 
three  times  a  week. 

Walter  L.  Houghton,  828  Broad  street, 

■  Newark,  N.  J.,  is  placing  orders  for  Dr.  , 
Hoffman,  the  V'islac,  Brooklyn,  N.  Y. 

The  E.  P.  Remington  ,\gency.  New 
York,  is  placing  orders  for  th?  .American 
Lady  Corset  Company,  Detroit,  Mich. 

The  George  Batten  Company,  1 1  East 
Twenty-fourth  street.  New  York,  is  mak¬ 
ing  contracts  for  10,000  lines  in  South¬ 
ern  papers  for  the  1'.  M.  Hoyt  Shoe; 
Companv,  Beacon  Shoe,  Manchester, 
N.  H. 

N.  W.  .Ayer  &  Son,  Philadelphia,  are  ■ 
making  contracts  for  5.000  lines,  to  be 
used  within  three  months,  for  the  Conk-  | 
lin  Pen  Co.,  Toledo,  O.  This  agency  is  , 
also  placing  orders  for  the  advertising 
of  Hawcs-Bongal  Hats.  I 

Johnson-Richardson  &  Co.,  Burling-  ■ 
ton,  Vt.,  are  placing  orders  for  the  ad-  ; 
vertising  of  Dyola  direct. 

The  George  C.  Batcheller  Company, ' 
New  A'ork,  is  making  up  the  list  of ; 
papers  and  sending  out  orders  for 
Thompson’s  Glove  I'ittling  Corsets 
through  the  1C  E.  A'reeland  .Agency,  113 
West  Thirty-first  street,  New  York. 

l-'rauk  Presbrey  Ci'inpany.  7  West 
Twentx -ninth  street.  New  York,  is  plac¬ 
ing  orders  in  Ohio  dailies  for  the  .As¬ 
sociation  of  .American  Licensed  .Auto¬ 
mobile  Alanufacturers,  7  Last  Forty-sec¬ 
ond  street.  New  York. 

The  Gimdlach  .Agency,  Chicago,  is 
making  tiew  contracts  for  15,000  lines 
to  be  used  within  three  years  in  daily 
papers. 

The  Morse  .Agency,  Detroit,  Mich.,  is 
making  new  contracts  for  10,000  lines 
for  the  Herpicide  Company,  same  city. 

The  Cramcr-Krasselt  Company,  354 
Milwaukee  street,  Milwaukee,  is  placing 
7.000  line  contracts  in  Southwestern  and 
Pacific  Coast  papers,  for  the  Pabst  Brew¬ 
ing  Company,  same  city. 

The  C.  L.  Doty  .Agency,  Cincinnati,  is 
placing  10,000  lines  in  Western  papers  | 
for  the  Leach  Chemical  Company,  same 


The  J.  Walter  Thompson  Company, 
Chicago,  is  placing  2,000  line  contracts 


THE 

New  Orleans 
Item 

Largest  Total  Circulation 
by  Thousands 

Greater  CITY  Circulation  Than 
Any  Two  COMBINED 

SMITH  &  BUDD 

Forvljn  AilrerlUIng 

SruiKwick  BUff  3d  Nat  Banit  Bldi  Tribune  Bldg 
.Vuw  York  tt.  Lout*  CliUtgo 


in  Western  papers  for  the  C.,  B.  &  Q. 
Railway  Company,  Chicago. 

The  Pretzinger  Catarrh  Balm  Co.. 
Dayton.  Ohio,  is  placing  contracts  for 
500  inches  in  Eastern  papers  direct. 

The  Snitzler  .Advertising  .Agency,  Chi¬ 
cago,  is  placing  2,800  line  contracts  in 
Southern  papers  for  Peterson  &  Co.,  Ex¬ 
tracts,  Chicago. 

'  The  Guuthcr-Bradford  Company,  Chi¬ 
cago,  is  placing  5,000  line  contracts  in 
Western  papers  for  the  Dr.  Rainey  Med¬ 
icine  Company,  Vitaline,  Chicago. 

The  Mahin  .Advertising  .Agency,  Chi¬ 
cago,  is  placing  7,000  line  contr.icts  in 
Western  papers  for  the  W.  E.  Long 
Compiny. 

Pape,  Thompson  &  Pape,  Cincinnati, 
are  placing  10,000-line  contracts  in  , 
Western  papers,  through  the  Thompson-  ’ 
■  Boch  Company,  same  city. 

I  Tile  J.  C.  McMichael  .Advertising 
,  .Agency,  Atlanta,  Ga.,  is  placing  10,000 
line  contracts  in  Western  papers  for 
I  Clark  Bros.  &  Co.,  Peoria,  Ill. 

;  The  Dorland  .Advertising  .Agency,  .At¬ 
lantic  City,  N.  J.,  is  placing  fourteen 
.  lines,  twenty-six  times,  in  Southern  pa¬ 
pers  for  the  Hamilton  Hotel,  Washing- 
'  ton,  D.  C. 

The  Jackson  Loan  and  Trust  Co., 
Jackson,  Miss.,  is  placing  fourteen  lines 
fifteen  times  through  the  Crockett 
:  .Agency,  New  Orleans,  La. 

The  AA'ylie  B.  Jones  .Agency,  Bing¬ 
hamton,  N.  Y.,  is  placing  500  inches 
in  AA'estern  papers  for  the  Dr.  Howard 
Company,  same  city. 

'  The  Frank  Seaman  .Agency,  30  AA'est 
Thirty-third  street.  New  York,  is  plac¬ 
ing  10,000  line  contracts  in  AA'estern 
papers  for  Yawnian  &  Erve  Manuhac- 
turing  Company,  360  Broadway,  New 
A'ork. 

The  A'olkman  .Advertising  Agency, 
Temple  Court,  New  A'ork,  is  placing 
twenty  lines  156  times  in  AA'estern  papers 
for  the  .Alvine  Laboratories,  122  East 
Twenty-fifth  street.  New  A'ork. 

N.  AA'.  .Ayer  &  Son,  Philadelphia,  are 
placing  fourteen  lines  thirteen  times  in 
New  A'ork  State  papers  for  the  Penn¬ 
sylvania  Chocolate  Company,  Zatco 
Chocolate  Millets.  This  agency  is  also 
placing  five  inches  156  times  for  the  Nun- 
nally  Candy  Company,  .Atlanta,  Ga. 

Sherman  &  Bryan,  79  Fifth  avenue. 
New  A'ork,  are  placing  5,000  line  con-  , 
tracts  in  Pacific  Coast  papers  for  .Alfred 
Benjamin  &  Co.,  clothing.  New  A’ork. 

Collin  .Armstrong  .Advertising  Com¬ 
pany,  25  Broad  street,  New  A'ork,  is 
placing  orders  in  the  larger  city  dailies 
for  J.  P.  Morgan  &  Co.,  Kansas  City 
Terminal  Railway  Company,  bonds,  3 
Brbad  street,  New  A’ork. 


jROLL  OF  HONOR 

The  following  publications  have  allowed  the  Association  of  .American  Ad¬ 
vertisers  to  make  a  thorough  examination  of  their  circulation  records,  and 
have  received  certificates  showing  the  actual  circulation  of  their  publications: 


ALABAMA. 


ARIZONA. 


GAZETTE  . Phoenix 


ARKANSAS. 

SOUTHWEST  AKEBICAN . Fort  Smith 


CALIFORNIA. 

BULLETIN  . San  Francisco 

CALL  . San  Francisco 

EXAMINER  . San  Francisco 


FLORIDA. 


M±.TR0P0LI8  . Jacksonville 


Most  evcrylKMly  that's  anylxxly  in  Augusta 
((pa  )  and  territory  reads 

The  Augusta  Chronicle 

**  The  South’s  Oldest  Newspaper  ** 
Treads  in  volume  of  paid  adverttstng->gaining 
every  month — l»oth  local  and  foreign  Take 
a  month  s  6le  and  prove  this. 

Send  for  free  copy  ** Chronicle  ChronicUnzt'* 
C.  b.  Hanson.  Adv  Mgr  Augusta,  (ta 
%.  C.  BECEHI1H  .SPECIAL  AGENCY 
New  York  Chicado  Mansas  Clt> 


PENNSYLVANIA. 

TIMES  . Chester 

DAILY  DEMOCRAT . Johnstown 

BULLETIN  . l.PhiUdelphia 

DISPATCH  . Pittsburg 

GERMAN  GAZETTEf^J^.  . Philadelphia 

PRESS  . Pittsburg 

TIMES-LEADER  TT7T77. . Wilkes-Barrn 

TENNESSEE?” 

NEWS-SCIMITAR  . Memphis 

BANNER  . ....Nashville 


GEORGIA. 

THE  ATLANTA  JOURNAL . Atlanta 

CHRONICLE  .  Augusta 

ENftUIRER-SUN  ......  . . Columbus 

LEDGER  . Columbus 


RECORD  .  Fort  Worth 

CHRONICLE  . ....Houston 

SEMI- WEEKLY  TRIBUNE  T . Waco 

TIMES-HERALD  . Waco 

WASHINGTON. 

MORNING  TRIBUNE . Everett 

TIMES  . Seattle 


ILLINOIS. 

SKANDINAVEN  . Chicag< 

HERALD  . Joliet 

JOURNAL  . Peoria 

INDIANA. 

THE  AVE  MARIA . Notre  Dame 


EVENING  GAZETTE . Burlington 

CAPITAL  . Dcs  Moines 

REGISTER  AND  LEADER . Des  Moines 

THE  TIMES- JOURNAL  . Dubuque 


GLOBE  . Atebieon 

GAZETTE  . Hutchinson 

CAPITAL  . . .  7. . Topeka 

KENTUCKY. 

C^RIER-JOURNAL  . Louisville 

. Louitville 

LOUISIANA. 

1T£M  . .....New  Orleans 

STATES  . New  Orleans 

TIMES  DEMOCRAT . New  Orleans 

MICHIGAN. 

PATRIOT  (Feb.  D.  10.857— S.  11.788) .  Jackson 

MINNESOTA. 

TRIBUNE  (Morning  and  Evening) ..  Minneapolis 


WISCONSIN. 

EVENING  WISCONSIN . . Milvjaukco 


CANADA. 

BRITISH  COLUMBIA. 


WORLD  . Vancouver 

ontarIo 


FRE£  PRESS . London 


MISSOURI. 

daily  and  SUNDAY  GLOBE . Joplin 

MONTANA. 

miner  . Butte 

NEBRASKA. 

FREIE  PRESSE  (aver.  circ.  142,440) .  Lincoln 

NEW  JERSEY. 

PHESS  . Asbury  Park 

JOURNAL  . Elizabeth 

times  . Elizabeth 

COURIER-NEWS  . Plaindeld 

NEW  YORK. 

BUFFALO  evening  NEWS . Buffalo 

LESLIE'S  WEEKLY  (Cir.  225,CC0) .  New  York 

PARIS  MODES  . New  York 

RECJRD  . Troy 

NORTH  CAROLINA. 

NEWS  (Av.  cir.  mo.  of  Aug.,  7,€C9) .  .Charlotte 

OKLAHOMA. 

OUAHOMAN  . Oklahoma  City  i 


QUEBEC. 

LA  PR£SS£ . . . . . Montreal 


JOURNAL  DO  CONMERCIO 

OP  RIO  DE  JANEIRO,  BRA  ZIL 

A  leading  daily  paper  read  by  all  pur¬ 
chasing  classes.  Its  circulation  covers  an 
area  with  60%  of  the  population  of  South 
America. 

VASCO  ABBEU.  RfprteeBtntiva 

Tribune  Building  •  New  Yotk 


NEW  BEDFORD  TIMES 

The  paper  that  has  made  New  Bedford, 
Mass.p  the  fastest  growing  city 
In  the  world. 

Average  to  Dec.  1 

EveniDS,  7,296  Sunday,  13,850 

ALFRED  B.  LUKENS  Tribune  Bldg. 
New  York  Eepreaentative  New  York 
FRANK  W.  HENKELL  Tribune  Bldg. 
Weitern  Repreientative  Chicago 


Anderson  (S.C.)  Mail 

You  can  cover  the  best  field  in  South 
Carolina  at  the  lowest  cost  by  using  The 
Daily  Mail.  No  general  advertiser  can  af¬ 
ford  to  overlook  this  field. 

MacQuoid-Alcorn  Special  Agency 

Tribune  Building,  N.  Y. 

Boice  Building,  Chicago 


The  Asbury  Park  Press 

la  a  live  newspaper  In  a  live  town.  Its 
rt  aUent  arc  a  itioiioy-miiking.  money  s|K*iid* 
ing  class.  If  you  want  their  trade  the 
Press  Is  your  best  inotlluui. 

J.  LYLE  KINMONTH.  Publisher 

ASBURY  PARK,  N.  J. 


American  Home  Monthly 

A  Household  Magazine 

Distribution  atntemenf  of  our  100,000 
eo|>ies,  giiurnnteed  inoiillity,  sent  oil  re 
quest,  or  at  rate,  do  reuta  a  line. 

HENRY  RiDDER,  Publisher 

27  Rpruee  Street,  New  York 
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EMPLOYEES  REWARDED. 


Newport  (R.  I.)  Daily  News  Declares 
Ninth  Annual  Dividend. 

The  employees  of  the  Newport  (R. 
I.)  Daily  News  received  their  ninth 
annual  profit  sharing  dividend  last 
Saturday.  Accompanying  the  check 
which  each  employee  for  the  full  year 
of  1909  received  was  the  following 
letter; 

The  Daily  News  has  closed  another  | 
year  in  its  history,  and  the  annual  i 
account  has  been  made  up.  The  finan-  i 
cial  result  of  the  year’s  activity  is  sat- ' 
isfactory,  and  shows  the  untiring  in-  ! 
dustry  and  faithfulness  of  those  who  ; 
"make  the  paper.”  I 

It  gives  me  pleasure  to  inclose  here- , 
with  a  check  for  your  part  of  the  divi-  j 
dcnd  in  fulfillment  of  my  plan  an- 1 
nounced  in  October,  1901.  My  satis- : 
faction  is  the  greater  because  the . 
checks  are  somewhat  larger  than  those 
distributed  heretofore,  which  will  in 
some  measure  meet  the  recognized  in- ; 
creased  cost  of  living.  Checks  for 
dividend  number  9  amount  to  $1,175.32 
and  represent  about  six  and  one-fifth 
per  cent,  of  the  wage  of  each  recipient. 

The  amount  distributed  to  the  Daily 
News  employees  under  this  arrange¬ 
ment  is  $7,822.52.  With  the  checks 
go  my  appreciation  and  thanks  to  my 
employees  for  their  loyalty  and  help 
in  making  the  Daily  News  what  it  is. 

T.  T.  PITMAN. 

Newport,  R.  I.,  March  5,  1910. 


MOVES  INTO  NEW  HOME. 


Williamsport  Sun  Occupies  One  of 
Most  Complete  Structures  in  State. 

The  Williamsport  (Pa.)  Sun,  which 
recently  took  possession  of  its  new 
reinforced  concrete  building,  has  just 
tendered  a  reception  to  its  patrons, 
which  was  attended  by  no  less  than 
five  thousand  people,  who  inspected 
the  newspaper  plant,  job  office  and 
bindery  under  working  conditions. 

The  building  is  one  of  the  most 
complete  structures  occupied  by  any 


HOME  OF  WILLIAMSPORT  SUN. 

of  the  Pennsylvania  dailies  and  has 
every  modern  convenience  to  be  found 
in  newspaper  offices.  It  is  78x114 
feet  in  dimensions  and  two  stories  in 
height.  Provision  has  been  made  for 
increasing  the  height  to  eight  stories. 
The  new  home  of  the  newspaper  is 
at  Fourth  and  Hepburn  streets,  op¬ 
posite  the  Federal  building. 

The  Sun  is  under  the  management 
of  George  E.  Graff,  who  has  been 
identified  with  it  for  many  years.  The 
editor  is  Elmer  E.  Person. 


Wisconsin’s  Smallest  Newspaper. 


ADDITIONAL  AD  TIPS. 


j  N.  W.  Ayer  &  Son,  Philadelphia,  are  i 
1  placing  orders  for  the  A.  J.  Reach  Com- 1 
I  pany.  Reach’s  Baseball  Guide,  same  city. ' 


j  Nelson  Chesman  &  Co.,  St.  Louis,  are ! 
i  extending  the  advertising  for  the  Na- 1 
tional  Toilet  Company,  Nadinola,  Paris,  i 
Tenn.  ! 


The  D'.-\rcy  Advertising  Agency,  St. 
Louis,  is  making  contracts  in  Southern  , 
papers  for  the  Wapes  Platter  Grocery ; 
Company,  same  city.  This  agency  is  also  i 
placing  contracts  in  Southern  papers  for ; 
the  Brown  Cracker  and  Candy  Com-  j 
pany,  St.  Louis.  , 


Dauchy  &  Co.,  9  Murray  street.  New 
York,  are  placing  renewal  orders  in  Pa- 1 
cific  Coast  papers  for  the  Hitchcock’s 
Chemical  Company,  Barker’s  Hair  Bal- ; 
sam,  Patchogue,  N.  Y.  ! 


William  F.  Dobbs,  Danbury,  Conn.,  is ' 
placing  one  and  one-half  inches  fifty-  j 
two  times  for  the  Health  Company,  ISO  i 
Nassau  street.  New  York.  i 


Doremus  &  Co.,  IS  Wall  street.  New  | 
York,  are  placing  orders  in  the  larger  ; 
city  dailies  for  the  Chicago,  Rock  Island  ‘ 
and  Pacific  Railway  Company,  24  Pine  | 
street.  New  York.  ' 


The  E.  O.  Finney  Company,  Chicago, 
is  placing  ISO  inch  contracts  in  Western 
papers  for  L.  C.  Orrcll  &  Co.,  wall¬ 
paper,  Chicago. 


Charles  11.  Fuller  Company,  Chicago, 
is  placing  orders  in  Western  papers  for 
the  Kazoo  Suspender  Company,  Kal¬ 
amazoo,  Mich. 


The  Gardener  Advertising  Company, 
St.  Louis,  is  placing  orders  in  Southern 
papers  for  Guckenheimer  &  Bros., 
Guckenheimer  Rye  Whiskey,  Pittsburg. 


II.  W.  Kastor  &  Sons,  Kansas  City, 
^  are  making  3.000  line  contracts  in  South- 
!  western  and  Pacific  Coast  papers  for 
John  Marlow  &  Sons,  Ltd.,  Citizen  Shoe, 
!  Northampton,  England.  This  agency 
I  is  also  placing  S,(XX)  line  contracts  in 
Southern  Sunday  papers  for  the  Swan- 
i  .\bram  Hat  Co. 


Frank  Kiernan  &  Co.,  156  Broadway, 
j  New  York,  are  placing  orders  in  New 
'  York  State  papers  for  the  Glanol  Rem- 
I  edy  Company,  114  East  Twenty-eighth 
street.  New  York. 


The  Long-Critchfield  Corporation, 
'  Chicago,  is  placing  orders  for  Thomas 
H.  Jeffrey  &  Co.,  automobiles,  Kenosha, 
;  Wis. 


The  C.  E.  Sherin  Agency,  452  Fifth 
avenue.  New  York,  is  placing  orders  in 
New  York  State  papers  for  the  Potmend 
Sales  Company,  43  Park  Row,  New 
York. 


ADVERTISING  NOTES. 


W.  E.  Willis,  who  formerly  represent¬ 
ed  the  Philadelphia  North  American  in 
the  Eastern  field  and  later  with  the  S.  C. 
Beckwith  Special  Agency,  New  York  of¬ 
fice,  has  been  appointed  the  Eastern  rep¬ 
resentative  of  the  Philadelphia  Public 
Ledger. 


Thomas  Flynn,  of  the  S.  C.  Beckwith  ; 
Special  Agency,  New  York  office,  has 
returned  after  a  three  weeks’  Southern 
trip.  Mr.  Flynn  visited  all  the  principal 
cities  of  the  South  and  called  on  the  pub¬ 
lishers  that  they  represent  in  the  for¬ 
eign  field.  Mr.  Flynn  reports  business 
conditions  in  the  South  very  good  and 
his  trip  a  most  successful  one. 


Newspaper  Woman  Bankrupt. 

Magda  F.  West,  a  well-known  news¬ 
paper  woman  on  the  Chicago  Exam¬ 
iner  staff,  has  filed  a  petition  in  bank¬ 
ruptcy.  She  lists  her  debts  at  $1,005 
and  assets  at  $213. 


MANHATTAN 
PHOTO- 
ENGPAVING  CO 


Botfield  Engraving  Co. 

29  S.  7th  Street,  Philadelphia,  Pa. 

Always  on  Time 


THE  BRITISH  A^D  COLONIAL  PRINTER 
AND  STATIONER 

Established  1878.  Every  Thursday. 

W.  JOHN  STONHILL  &  CO.,  58  Shoe  Lane. 

London,  E.  C. 

A  WEEKLY  JOURNAL  of  Home.  Colonial 
and  Foreign  PriDting,  Engraving,  Stationery 
and  Bookmaking  Trades’  Intelligence.  Me¬ 
chanical  and  other  Inventions  Illustrated, 
Novelties  in  Stationery.  Books  and  Book 
Manufacturer  Patents,  Gazette  and  Finan¬ 
cial  Trade  News. 

Annual  Subscription  (52  issues) .  post  free. 
83.00. 

The  Leading  Paper  in  the  United  King¬ 
dom  for  the  Printing.  Engraving,  Stationery 
and  Allied  Trades. 

SOME  TRADE  OPINIONS. 

“A  representative  printers*  paper.*’ — In¬ 
land  Type  Foundry,  St.  Louis,  Mo. 

*‘We  do  not  doubt  but  that  tbe  P.  and  S. 
is  a  good  printers’  Journal  wherein  to  ad¬ 
vertise  our  machinery.** — Paul  Sbnleden- 
wend  &  Co..  Chicago. 

“Very  popular  publication.'* — Challenge 

Macblaery  Company,  Chicago. 

“Tbe  leading  Journal  in  England,  so  far 
as  typographical  matters  are  concerned.**— 
McMillan  Machine  Company,  Ilion,  N.  Y. 

“We  assure  you  we  appreciate  your  pub¬ 
lication.*’ — Chandler-Price  Company,  Cleve¬ 
land.  O. 

“We  have  long  understood  that  B.  aud 
C.  P.  and  S.  to  be  tbe  leader  of  its  class 
in  the  kingdom.** — Conger  Engraving  Plate 
Company.  Linneus,  Mo. 

American  firms  contemplating  opening  up 
foreign  trade  should  place  their  announce¬ 
ments  in  this  paper. 

Rates  on  application  to  ALBERT  O-DON- 
OGHUE,  534  W.  125th  St..  New  York. 

Send  for  sample  copy. 


Holmn  nmr  (Ot 
to  the  bottom  o(  ht«  puzzle 
swkh  more  uoerrine  accuracy  than  ' 

The  American  Printer 


Oswald  Publishing 


Alert. 
^Masterful. 
Independent 


DEEP  ETCHED  CITS  ON 
ZINC  OR  COPPER 


Best  Work  at  Lowest  Price 

Let  ns  estimate  on  your  next  order. 
Once  a  customer  always  a  customer. 


,  THE  LOVEJOY  CO.  Established  1853 

ELECTROTYPERS 

and  Manufacturers  of  Electrotype  Machinery 

444-446  Pearl  Street  New  York 


THE  PUBLISHERS  METAL  CO. 

134  Metropolitan  Ave.,  Brooklyn 

Adopt  our  system  and  save  20^  on  your  metal  bill 

We  have  demonstrated  after  a  year’s  experience  with  our  system  of  making  metals  that 
we  can  save  at  least  20  per  cent,  on  the  metal  bill  of  any  metropolitan  daily 
All  we  ask  is  a  trial. 

FACTORY,  134  METROPOLITAN  AVE.,  BROOKLYN 


What  is  said  to  be  the  smallest 
newspaper  in  Wisconsin  is  published 
at  Marshfield.  It  is  the  Pleasant  Hills 
News,  edited  by  William  Connor,  Jr., 
and  Porter  Harney,  aged  about  14 
years,  respectively.  The  paper  is  a 
single  sheet,  8x4  inches,  printed  on 
one  side.  With  Volume  1,  No.  3, 
the  boys  had  150  subscribers,  and  car¬ 
ried  a  small  amount  of  advertising  in 
locals. 


Telegraphic  News  Bureau,  69  Liberty 
street.  New  York,  is  placing  telegraphic 
readers  in  Canadian  papers  for  Eugene 
Sandow,  London,  England. 


The  J.  Walter  Thompson  Company, 
44  East  Twenty-third  street.  New  York, 
is  placing  orders  in  larger  city  papers 
for  the  Regal  Motor  Car  Company,  De¬ 
troit,  Mich. 


Hygrade  Autoplate.  Senior  or  Junior,  Stereotype,  Combination  or  Linotype  Metals 


Send  To-day  for  the  List  of  Users  of 

**  Tke  Kohler  System** 

We  have  put  in  one  million  five  hundred  thousand 
dollars  worth  of  machinery  for  the  electrical  con¬ 
trol  of  printing  presses. 

KOHLER  BROS.,  277  Dearborn  Street,  CHICAGO 

LONDON:  NEW  YORK: 

56  Ludgate  Hill,  B.C.  No.  1  Madison  Avenue 
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QUESTION  OF  CHOICE. 

Newspapers,  Magazines  or  Books? 

Query  that  Confronts  the  Embryo 
Author — You  May  Plow  One 
Field  Successfully,  But 
Not  All  Three. 

(From  the  Brooklyn  Eagle.) 

Subdivision  of  labor  rules  in  the 
profession  of  writing  as  in  other  pro¬ 
fessions:  and  the  three  main  branches 
are  writing  for  newspapers,  writing 
for  magazines,  and  writing  books. 
Each  one  is  a  field  by  itself.  You  may 
plow  one  successfully,  but  not  all 
three. 

Through  the  process  of  specializa¬ 
tion  now  universal  in  human  industry, 
the  nature  of  each  of  these  three  fields, 
in  soil  and  in  crops,  and  consequently 
in  the  manner  of  cultivation,  is  dif¬ 
ferent.  For  success  in  literature,  either 
financial  or  famatory,  it  is  important 
not  only  to  understand  this  diflference, 
but  to  understand  that  it  exists. 

VV’hat  do  you,  the  author,  mean  by 
success  in  literature?  When  you  are 
young,  your  aspirations  are  elicited  by 
the  hope  of  what  is  called  fame.  When 
you  are  old.  you  may  begin  to  use 
literature  simply  as  a  means  of  self- 
expression  or  pleasure,  and  only  then 
are  fame  and  fortune,  those  fickle 
jades,  likely  to  seek  you.  since  you 
have  ceased  to  seek  them. 

WHAT  IS  FAMK.* 

Fame,  as  unconsciously  conceived 
by  the  novice,  consists  simply  in  the 
advertisement  of  one’s  name.  You 
would  like  to  sec  yourself  frequently 
mentioned  in  the  newspapers  or  criti 
cal  magazines  as  the  “celebrated 
author,”  “the  well-known  noA’elist,” 
etc.,  frequent  mention  in  print  re¬ 
echoes  itself  in  the  parrot  society  and 
you  receive  the  meed  of  notoriety  In 
the  admiration  of  women — and  soon 
get  tired  of  it. 

Financial  results  materialize  as  a 
fluctuating  salary  of  from  Sl.OtW  to 
S.'.tXX)  a  year  in  return  for  unflagging 
industry  and  push,  or  in  occasional  big 
coups  of  from  $10,000  to  $50,00't — scl 
dc.tt;  more.  In  reality,  an  author  d.ic- 
very  well  to  earn  between  $500  and 
Sl.ftOO  a  year  by  leisurely  and  pleas- 
urely  work  which  leaves  him  a  con¬ 
siderable  portion  of  each  day,  or  a 
considerable  portion  of  each  day.  or  a 
solid  chunk  of  each  year,  for  entire 
liberty.  With  the  single  proviso  that 
he  have  the  philisophy  on  and  econo¬ 
my  to  live  happil3-  on  $500  a  year, 
and  without  “fame.”  this  latter  result 
is  the  best  that  can  be  won  from  lit¬ 
erature,  and  probably  the  best  that 
can  be  won  by  any  other  waj-. 

It  is  necessary  to  know  what  you 
want  before  choosing  your  field  in  lit¬ 
erature.  Real  success,  V^oltaire  said,  is 
understanding  the  price  of  things. 

If  you  want  “fame,”  you  must  be  a 
book-writer.  If  you  want  a  steady  sal- 
ary,  you  must  work  your  way — “hack” 
your  way  might  well  be  said — to  a 
professional  reputation  as  a  “special” 
writer  in  magazines  or  an  editorial 
writer  in  newspapers  and  journals.  If 
you  Avant  to  earn  a  ’iving  ;nd  enjoy 
writing,  you  will  be  an  occasional  con¬ 
tributor  either  to  magazines  or  news¬ 
papers,  on  occasional  subjects,  includ¬ 
ing  fiction. 

But  better  specify. 

The  newspapers  are  in  many  re¬ 
spects  the  most  inviting  field  for  a 
clever  writer — especially  a  man  of 
“genius;’*  there  is  no  room  for 
“genius”  in  magazines  and  not  much 
in  books.  The  word  genius  is  used 
genially,  rather  than  generically.  It 


means  self-expression:  self-expression, 
parenthetically,  means  egotism  (exem¬ 
pli  gratia,  Balzac).  Egotism  implies 
sensitiveness. 

.VF-V.SI'Al’ERS  HOSPITABLE  TO  GENIUS. 

By  far  the  most  alluring  feature  of 
newspaper  writing  is  prompt  results — 
in  publishing  and  paying,  or  in  the 
waste  paper  basket.  Your  stuff,  if 
accepted,  will  probably  appear,  if  new- 
sj',  tomorrow,  or  next  Sunday;  and 
your  “envelope”  svill  be  ready  for  you 
within  a  week.  The  pay,  at  space 
rates,  is  really  very  good;  an  average 
of  $5  a  column,  two  columns  in  a 
week,  whether  in  one  story  or  half  a 
dozen  items,  means  $500  a  year. 

On  the  other  hand,  while  news¬ 
papers  are  always  hospitable  to  genius, 
they  are  the  Africa  of  reputation.  They 
enslave  j'ou;  but  when  you  have  served 
j'Otir  term,  and  their  turn,  you  have 
nothing  to  show  for  it.  Your  name 
has  never  appeared  in  print;  or  if  it 
has.  especially  if  it  has  appeared  daily, 
it  is  not  of  the  slightest  advantage  to 
you  in  the  way  of  reputation,  and  a 
considerable  disadvantage  when  seek¬ 
ing  to  change  one’s  field.  .•\  writer, 
for  instance,  who  has  made  for  him¬ 
self  three  “well-known”  names  as  a 
special,  serial  or  “magazine-stuff” 
writer,  actually  finds  it  to  his  advan¬ 
tage  to  conceal  his  identity  and  begin 
all  over  again  whenever  necessity 
compels  him  to  revert  to  a  discarded 
profession.  name  that  appears  daily 
becomes  “stale”  the  moment  it  allow-; 
it>elf  to  stand  still — like  flzzj’  drinks. 
The  sight  of  it  inspires  a  smart  edi¬ 
tor  Avith  a  sort  of  cold  shudder. 

XeAvspaper  Avriting — freelance  work 
i?  spoken  of  here,  but  desk  Avork 
amounts  to  the  same  thing  in  results 
— gives  you  no  reputation  and  no  sav¬ 
ing.-.  When  you  leave  off  j’ou  are 
where  you  began,  Avithout  a  name  or 
a  penny;  also,  incidentally,  “sucked 
drj'.”  Xaturalh',  the  young  author 
says;  "Xot  in  mine.’’  But  pause,  my 
friend,  "It  micht  ha’  been  Avaur.” 

MAGAZINES  I’AY  MORE. 

Magazines  pay  from  three  to  five 
times  as  much  as  newspapers  to  be¬ 
ginners — a  column  story  Avorth  $5  to 
a  daily  Avill  usually  earn  $25  in  a 
monthly,  and  many  a  story  Avhich 
fetches  only  $15  in  a  Sunday  might 
have  fetched  $75  or  $100  in  a  maga¬ 
zine — but,  on  the  other  hand,  it  takes 
five  times  as  long  to  place.  Maga¬ 
zines  have  long  since  been  forced  to 
adopt  something  like  business  methods 
in  the  rejection  and  payment  of  manu¬ 
scripts,  but  still  they  are,  from  a  news¬ 
paper  man’s  point  of  A'iew,  “hard!3' 
Avorth  Avhile.”  The3'  are  no  longer  an 
open  field  to  amateur  contributors.  They 
have  hardl3'  an3'  room  for  literary  mat¬ 
ter  and  appear  onl3’  once  a  month. 
Unsolicited  manuscripts  are  not  likely 
to  be  read,  certainly  not  with  “avidi¬ 
ty.”  Even  if  accepted,  it  may  be  long 
before  the  matter  is  used  and  paid 
for.  .\nd  if  accepted,  what  does  it 
amount  to?  One  stor3'  in  a  year, 
droAvned  in  a  sea  of  advertisements, 
its  feeble  claim  for  “fame”  blown  away 
like  the  Avail  of  a  man  overboard  in 
the  middle  of  the  Atlantic. 

There  are  only  two  ways  of  employ¬ 
ing  magazines  profitably.  One  is  to 
become  a  specialist  by  determined 
hard  work  and  perseverance — a  spe¬ 
cialist  on  statistics,  or  travel,  or  camp¬ 
ing,  or  politics,  or  something  equally 
dry  and  deadly  to  a  bright  imagina¬ 
tion. 

This  is  not  definite  enough.  It 
means  this:  That  the  amateur  should 
direct  his  bombardment  on  news¬ 
papers  and  only  single  long  shots  on 
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magazines.  If  he  can,  it  means  more 
work  than  it  looks.  There  is  a  dif¬ 
ference  in  the  style  of  newspaper  anct 
magazine  requirements — as  Aviue,  at 
least,  as  the  difference  between  novels 
suited  to  America  and  France.  The 
young  author,  Avithout  a  specialty  or 
anv-  idea  of  specialization,  Avho  starts 
in  to  bombard  magazines  only,  Avith 
fifty  stories  or  articles  in  circulation 
all  the  time,  dooms  himself  to  a  sick¬ 
ening  di.-appointment  Avhich  Avill  end 
111  disgu.st  and  failure  in  life,  .since  b3' 
the  time  he  gives  it  up  he  is  no  good 
for  a  clerkship.  If,  on  the  other  hand, 
he  attacks  newspapers,  he  Avill  lind  out 
where  he  belongs  Avithin  a  year,  and  if 
not  compelled  to  hide  his  diminished 
head  at  once  and  ever,  will  be  receiv¬ 
ing  constant  little  sops  of  dollars  and 
print  which  Avill  keep  him  happ3',  and 
perhaps  (if  flour  Avill  only  sta3' 
"down”)  in  bread. 

DIFFICULT  TO  SERVE  TWO  MASTERS. 

What  young  authors,  still  unswad¬ 
dled  from  ancient  traditions,  Avant  to 
understand  is  that  the  real  magazines 
of  the  present  da3'  are  the  newspapers; 
and  the  daily  more  than  the  Sunday. 
F'iction  is  only  the  first  step  in  the 
literary  art;  to  report  a  fact  requires 
more  art.  F'cav  magazine  articles  could 
he  accepted  1)3'  newspapers;  the3’  are 
ioo  slopp3',  too  amateurish,  or  too  dull. 
But  magazines  have  their  ’•evenge. 
Clever  ncAvspaper  Avork  is  not  accu¬ 
rate  enough,  or  self-important  enough 
for  them. 

That  is  why  it  is  very  difficult  for 
an  author  to  serve  these  two  masters. 
His  st3'le  must  be  neAvspaper  style; 
but  for  his  “long  shots”  he  must  un¬ 
learn  himself  and  adopt  magazine 
style — no  st3'le  at  all,  but  plenty  of 
stodginess.  This  is  difficult;  3'et  it  is 
the  only  way  to  make  odd  writing 
pay. 

If,  on  the  other  hand,  he  perfects 
himself  in  newspaper  style,  he  will 
soon  land  himself  on  the  “staff”  of 
one  paper  or  other  and  thenceforth 
that  paper  gobbles  his  all.  Or,  if  he 
remains  “outside,”  the  habit  of  plant¬ 
ing  the  flowers  Avhere  they  Avill  sprout 
at  once  will  become  irresistible.  What 
is  the  result?  When  he  looks  back 
on  ten  years’  Avork  he  will  seem  to 
see  at  least  a  score  of  “things”  which 
would  have  done  credit  to  at  least 
the  “literary”  magazines — the  twenty- 
five-center.s — and  have  earned  him 
perhaps  an  extra  thousand  dollars. 

MEN  OK  GENIUS. 

-Ask  any  successful,  or  “celebrated,” 
“star”  Avriter  on  a  metropolitan  daily 
what  he  con.siders  his  best  Avork,  and 
his  reminiscences  Avill  bore  down  to 
some  “little  thing,”  as  absolutely  lost 
as  a  penny  dropped  in  the  ocean, 
Avhich  Avas  “equal  to  Poe” — or  Emer¬ 
son  or  Balzac  or  Dickens,  etc.,  accord¬ 
ing  to  the  “style”  of  it.  And  pity 
’tis,  ’tis  true.  The  majority  of  “star” 
neAvspaper  Avriters — aye,  and  of  many 
who  are  never  “stars” — really  were 
“men  of  genius”  at  the  start;  poten¬ 
tially  of  as  great  literary  genius  as 
the  score  or  so.  who,  in  more  for¬ 
tunate  times,  earned  the  name  for  pos- 
terit3-.  They  are  not  so  now;  their 
genius  has  crystallized  in  its  weak¬ 
ened  parts — the  parts  that  pay. 

Perhaps  the  cleverest  thing  in  lit¬ 
erature  is  to  remain  a  successful  “free¬ 
lance”;  that  is,  to  be  able  to  place 
“.stuff”  in  any  paper  on  its  merits, 
without  ever  joining  any  staff.  This  is 
the  acme  of  liberty:  but  it  means 
either  hard  Avork  or  small  pay.  To 
earn  $3,000  a  year  by  “Sunday  stories" 
is  frightfully  hard  work;  to  live  hap¬ 
pily  on  $500  a  year  earned  by  three 
months’  work  is  an  art  that  few.^an 
achieve.  C.  W.  M. 

“The  Catholic 

Churchman” 

down  in  New  Orleans  is  an  example  of  what 
the  black  ink  of  the  American  Ink  Company 
will  do.  Write  12  Duane  St.,  New  York  City 

